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(Operation System Design)
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(Consumer Behavior)
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(Sales Management)
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(International Marketing)
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ceeabeee WANNITIANIT an(en-0-o)

(Principles of Management)

WUIAAKLAZITAUINITNINAITAANIT IUNITIANT ammnmé’ammﬂqiﬁ%ﬁﬁ
HANTENUABNITINNITTING ATUTTIUNNTINIUALANTURAYOUABAIANVDIBIANITTIAD UNUIW
uazvihimansdnnisvesiannis madaduls msnaunu Msdneadns mstniuazmsauau

Concepts and evolution of management, managerial jobs, business
environment affecting business management. Business ethics and corporate social
responsibility, managerial roles and management functions of managers. Business decision-

making, planning, organizing, leading and controlling.

oceembec** aﬂ']‘INLL’mﬁ’e]aJ‘VI’NﬂQmJ']EJﬁqSﬁﬁ]

(Legal Environment of Business) an(en-o0-o)

ﬁqiﬁﬁ]LL@Zﬁﬂ’]WLL’Jﬂé’EmVINﬂQMN’]EJ AIUNNE 17 WazUITLANUBING WU
NIYUIUNITYRATITY mﬁzi’wﬁaﬁwmlﬂamaLLazaﬁgig’lIma’]ﬂﬁiuaﬂﬁ’]a m’m%’uﬁmm\‘mguma
Y9IgINILUAUAI

Business and legal environment, definition, sources and classification of law.

The judicial system, dispute settlement by court and arbitrators, legal liabilities of business.
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ocoombeen** N158281599ANNS o (en-0-)
(Organization Communication)

ANFBUTIUNINDY : ceenweee

a

ANEIRY NsEUIUNIERANT WWIAn MANNIS ASEsIN QWA Uagvinuei
Fuduvesnisdeanslussdnisineuaslugsfivseninessma elinmsdoanslussdmsduiiuegned]
ﬂszﬁ‘w%mwLLazmmiaﬁﬂUﬂszqﬂmﬂli’ﬂumiﬁwumammuwu LLf’ﬂGﬂJﬂigmsuaﬂﬂﬁﬁamﬂuaﬂﬁmi

Importance of communication in organization. Concepts, ideas, ethics and
theories needed for effective communication. Important communication skills needed for
both Thai and multi-national organization. Applying skills for planning, developing and

solving communication problems in organization.

coombllbe  WORNTIUBIANTS an(en-0-)

(Organization Behavior)

WANMIINBIANIIMUNG Biee anvazlasiadnuesasinsuuunianiswazlddy
NNANT Wqﬁﬂiiu%a\‘i‘QﬂﬂaLLﬁ%ﬂﬁ;uﬂ’]iﬁﬁJui m'ig\ﬂ% danadouieafuesdinis nsudluay
Taundslu 99An1 NITHUIBIANTS

Organization theory and design structure of formal and informal organization.
Individual behavior and group perception behavior, motivation process. Environment of

organization. The management of conflict in organization. Organization development.

coombllbl  N1FIANITNINYINTUYWE an(m-0-b)

(Human Resource Management)

Fiifeaieuio : cosmbees

vanuazIsmsiuiunuiuyeains  eaduaisusedvsamlunmsihou s
uaisuiyuariegdle masuatas nsdadon MIussy e Mafiansanenufanuey
suidovity walla n1sduntvel ¥NIBNSARAITNAREUWNY @3aRn1s USN1InInATHERaLaY
depulvinniingu

The concept of personnel management. The role of recruitment to recruit
potential employees. Morale development and motivate employees. To recruit, select and
profile employees. Disciplinary, promotion, fringe benefits action. The selection procedure,

plans of renumurations involving welfare and physical security.
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oceamolbme ﬁaaﬁq‘iﬂ’x] an(en-o0-)

(Business Statistics)

nsdmguagIsnsneaininltlunnegsfia  nsindInae wagn1INIEINEves
foya msuanuaseaiasdu msguions msvssnateudeiu MmesouaRzIy
navadeUlAaLals NMTIATIERANULUSUTIU MTIATIZHALOANDELAZENALNUS N1TNeINTal
WAZADAUDUNITIUAIN

Statistics theories and methods for business application, central tendency
and variation data measurement , probability distribution, sampling distribution, confidence
interval estimation, hypothesis testing, Chi-square, analysis of variance, regression and

correlation, forecasting and nonparametric statistics.

coomblem  FINIUATANUTURAYBUADHIAY an(mn-0-b)
(Business and Social Responsibility)
unum i wagarmsuinrouesgIiadnedsen HansENUTBIANINLINGDNT
TWaN1TUIMITTING  N1IRNBUANRIVDITINIMBAINABINTITVDIEIAN  Ingasgaiuisnnusuiinvey

a aa { |

Yosgsnanisenguyanasis 9 lounan wilnau gaamu animwinden wasUseinavii
Roles, functions and responsibilities of business toward society,
environmental impact business, business response to social need and stakeholder

management.

oceeabnee** NFIANINAFUUEYUTIND an(m-0-5)
(Business Support Management)
Iniifesiousnney : coembece
NILUIUNTHALNTIANITAAATIUAYUTING  MSIAMsdinae Ashndeuay
Usgmnduiug mstmusinuziionisiansnieativayuegieiussansnmuagyssavsuaa
Business support procedures and management, office management,
business correspondence and public relations, skills development for efficiently and

effectively business support management.
coomamed  HNTWKINGDUTINY an(en-0-b)

(Environment of Business)

UNADUIIULNDY : coenLe e
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UssEIMAYRagIRaTa U mufuRnveuvesgsRasodiny BvSnavesaninuInden
MIFsPLLATEENALaY MLl UUAY vosan1tugsialng nMsusulugsislmdrivanimwinde
AasuLlas msfisandangdetedulagm o T

General business atmosphere, social responsibility of the business
institutions, the influences of social, economic and political environments, business

development to coping with environment change and general legal aspects.

coombmae** N1TINUNUNTHEINTUYYY an(en-0-o)
(Human Resource Planning)
AiiFoaSeuinon : coomblbll
ﬂ’]i’J’NLLNuVI%IWEJ’mﬁJHUEﬂﬁﬂ@G\ﬂéJ@QﬁULLNUﬂaQﬂéaﬂﬁmi ANTNLINADUABUDN
warneluesAnis  MTIATIERLAENYINTAIONIINAY  MTIesERu  dagnisuileleymisu
QUGNGM
Human resource planning that aligns with organization’s strategy, external
and internal environment. Manpower analysis and forecasting. Job analysis. Manpower

problems resolution.

ocoembmion** WINIMTUFUNUS an(en-o0-o)

(Employee Relations)

Afifasdeunnten : coomelblbl

Hadeifetosiuanuduiuslunisinnu ssdnsvesegnine maasarioses
mstenuarsriuteinvussny  msthgedaminey unumeessy  ulenieifeadu
AMUFLTUSIUNITI9 U9 TE AN AN

Factors concerning employment relations. Employee’s organization.
Negotiation. Employment contract and conflicts resolution. Morale. Role of government

sector. Policy related to employment efficiency.

ceeabmad® NITATINIHATAITAALADN an(en-0-o)
(Recruitment and Selection)
Afidoasuunne : coomblbll
LWIAANTATIVILALANEONNINGINTYAAS  NTTUIUNITNTATIVY 1VATANTT
ARLEDN NSINANTIOUL LLazmiUﬁfngiaé?q
Recruiting and selecting human resource concepts, recruitment process,

selection techniques, competency measurement, and placement.
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coemanme  MMTIATEATTINAHansAndulanegIi an(en-0-b)
(Quantitative Analysis for Decision Making in Business)
AiiFoasuunen : coomslons
UNUMYBINMFIATEBsUSnanonsuitiyvinssiauuAnuaznsUszgndld
TUsunsudadu nstiemegsinnulenisdsuuas wdesfiedmiunsinaula uwwusnisdnduls
ANULNndy NTIATIEALINTEABY NITIATIEIINIABN LUUSIABINTITIUES msmuqu?mﬁ’]m
AGY N13TBBIANIUNTINAE VU LA
Roles of quantitative analysis for business problem solving, concept and
application of linear programming, sensitivity analysis, decision making tools, decision tree
diagram, probability, queuing, Markov analysis, transportation model, inventory control,

simulations and game theory.

coombmmm  SFUUANTEUMANBN1TIANTS a(m-o0-b)

(Management Information Systems)

AiiFoaseune : coombess

msdnnisdeyauazansaumeiiionsnsusunaznisdndulalusadnig msdanis
walulagarsaumanasnineinsdoya n1sdnnisszuugiuaus nsnidivddiinvseind
ﬂizmumimﬂﬁqsﬁfﬂLLazmiaaﬂLL‘U‘U@ﬂﬁﬂiLﬁamiLLstiﬁuImaaﬂﬁaﬂﬁﬁizuumﬁaul,mﬂaEJ"Nﬁ
355U

Managing data and information for planning and decision making in
organization. Managing information technology and data resources. Knowledge-based
system management. Electronic commerce. Business process and design for competitive

organization, utilizing information systems with ethical manners.

coombmae  NIFIATIZAILUUIIUFING an(en-0-b)

(Business Systems Analysis)

ATifasSeunnten : cosmbess

WATANTIATIERLAaLDRNWUUSEUUNY N1sthssuunululy msiesiesssuuau
Jagtu mseeniuuszuuNUABIiINes Nsdenldrouiunasivivinsauiuay nsmuauLay
nsinwAuUasnievetdeyanauiimesuazaiulseney finsAneuenanIud

Techniques in analyzing and designing business system, application of the
system, computer system design, selection of computer system suitable for business,

control and safety for computer data. Field trip included.
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ooomamad** N13IANITLIATINITNINGIND a(en-0-o)

(Business Project Management)

Ipiieadeusfion : coonbens

N15UsUlASINITNINGIND AUAITIANIT NISKER MY N1SAAIR N1SUARINT
LAEAMAINILATEENIVEILATINIG  NTATINAINBULNLTRIATINTG nnaein1sandula 35013
JawdennunsAnuanuungauredlasinsEnumele  waranmundoufivesuaeglinas
aliunulasinsilaegeliszansnm

Project evaluation in business concerning management, production, finance,
marketing, personnel and economic value of project. Calculation project benefit, decision
criteria on project preparation, feasibility study and environmental effect on the project

operation.

coomamab  NITWYINTAIFIND en(en-0-o)

(Business Forecasting)

AiiFoaseunne : coomblbns

ABN1INeINTlAnIUEYRIgINT NSUTEYNANANLALISNIINIEdANITIATIEN
wunlidy anduiusuaznisanney mﬁmi’]zﬁauﬂiuum N1TAN1TILASVIAFDUNAIN AIUUA
ﬁﬁﬁﬂgmmﬂwqaﬂﬁumﬁL'%Su‘ifmia%’mLLasaﬁ’WaaaﬁaLLUU WAINEINTAINIIEON N1TUTZINUNS
wagnsilAinTne N salaNy saluuy

Business situation forecasting methods. Statistical applications and methods.
Trend analysis, correlation and regression. The time series analysis. Market survey and

testing. Different behavior-based forecasting models. The model building and simulation.

Indirect forecasting methods. Forecasting evaluation and correction.

ocaamammel* ﬂ’]ﬁl,ﬂﬁzﬁl,‘?]ﬂgﬂ‘vn\‘iﬁjﬁﬁll an(en-o-o)
(Business Analytics 1)
Afidoaseunne : coomslbns
M3UszgnAlUsuNsuRBNTmesiens i iteyauasmsindulanisssia ns
Ainneigudeyaiionslivsslemilunszuiunismagsia
Application of software programs for data analysis and business decision

making, database analysis to support business processes.

ooemBmma** N1TIATIEMYEANNIIGIND Il an(a-0-b)

(Business Analytics II)
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Aiidoadeuinnon : coememme

WALANTIATIEVANTAUMATINATEN MIFuAudayadadnniegsia nsussend
ATAUMASTAIL DN TINUHUTNAGIAY

Business analytics techniques. Business insights investigation. Business

analytics for business planning.

coombacl  FTUUNEBINTIINY an(en-0-b)
(Business Tax System)
ATifasdaunnten : cosmbeds 30 coctmess
anuddueInBensrensiaLUsma nannsufuRuayisiaiunSensia
ﬂ’J’]:LI%IUaﬂslj@UVlNﬂ’I@@’lﬂ?UaﬂuﬂﬂaLLﬁzﬁqiﬁﬁ]ﬁ]’]M‘Ui%N?ﬁ%@g’mi mﬁwjamm AFEsINENSRLAY
MEfdaiulngesRnIsUssaILToshy
Role of taxation on country’s development. Principles and effective tax
practices, tax liability of individuals and businesses under the revenue code, custom tax,

excise tax and taxes administered by local government.

coombmcd  ANTWKINGIUNNYMIEANATAIHUTLNA an(en-0-b)
(Legal Environment on Consumer Protection)
INABITTUNINOU : coenbec 13D coddnacs

Y o 1

NYVNNLTININILANUTURAYEUVBINER NI mgdunwasusnisdeduslan

Y

a Aa ¥

amﬁ%a\‘iﬁguﬁﬂﬂ N15AIVANNTIAIAN NTATUANAAINAUAT NITAIVANTIAT NITAIVANNINTIIU
duin mstestumsynnn msdaadunsudeduiidusssumagsia msdunsesiuslan dwsu
AuAanIzog

Legal aspects on product liability, consumer’s rights. Consumer protection in
the field of advertising. Consumer protection in the field of labeling. Price fixing. Industrial
goods standardization. And monopoly, promotion of fair competition and fair trade. The

consumer protection of the certain products.

ceembn&e** §INTTNINUTEINA an(-0-b)

(International Business)

1 a 1

VANULIAUNAR TnUTEASA WAEAINTINYBITLINGBNNNGINANRDTINATENING

Useina  1ngiiunsANeIANULANANNICINUSTSN NQENITANTENINUTEWA  WagnsHAILINIG

IFTYENY UAZNITIANTTINATENINUSEINA
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Concept, objective and overview of business environment affecting
international business. Cultural differences. Theories of international trade and economic

development, and international business management.

coomaabe** N15135A1ABIINNGIND a(en-0-o)

(Business Negotiation)

LAnLazNguiinedestunisiasaideseannegsie Yadslunsiasavieses
NILUILNIITIWDTEY MTAATIZsAAILNTE] IloNTIaLNLNTIITIWDses MsTTuTngiasan
LAZNATBLUNTITIRDTBINNGINT WUININITITIRDTBINNGINIDE1TATEEITU TonsdiAne

Concepts and theories related to business negotiation. Negotiating factors.
Process of negotiation. Analysis of situations for making negotiating plans. Persuasion and

business negotiating tactics. Ethical approaches of business negotiations. Case studies.

[ I3 a

ooembame** N13IANTOIAANZIUTINT a(en-0-5)

(Knowledge Management in Business)

WINADIITUNINOU : coenbess

ANUMINELATANNAAYVRINTIANITOAANLT  Toya  ansaumA  NSEUIUNIS
N3N NsaseeernX; yunedluiumelia yunedluiiueinig yuuedluiiun1sInnIs

o v a o & v o w ] o <

nsuhlUly nsUszidiunaanudnsa wazladedAgusniudiia

Definition and importance of knowledge management. Knowledge
management process. Knowledge creation. Technological perspective. Organizational
perspective. Management perspective. Implementation. Success evaluation. Key success

factors.

coombcom NIFIANIILTINAYNS an(en-0-b)
(Strategic Management)
ANTFDUTHUNINOU : cooncoos AT coonebes W30 coombned
nagmsuazulounensgsia msdwszitameing o Tunsseuzvesiinms ieldly
nsMeEuNIAEunuliusTaiadmunevesssia
Business strategy, policy and problem analysis by managerial level for

business operating plan implementation.
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ceemaced mﬁﬂmsmiwﬁlauuﬂawﬁayjimmi en(en-0-o)

(Integrative Approach in Change Management)

ApiiFeadeuIfio : coonbese

mMsdamsnsasuulasneliuuniidnainnsiinsesiteyaiiietgnszuauns
Fan1smsUdsuutag N13IANITMULUINIUSVYIVDLATYFNINOLNEIUALNITHAILINUUUING )
T mswamnegnedidy  wmadaysanmsiiienisairinasnmyesesdnslunisneuausdse
neualanIAInULAL TEUULATUENINAL G

Management of changes under dynamic context, Data analysis leading to
change management process, Management under the philosophy of sufficiency economy
and the “New Theory” of development, Sustainable Development, Integrative approach to
set an equilibrium within an organization in responding to both globalization and sufficiency

economy system.

ceamacen® NMITANIIINEAMUSEY an(en-o-1)
(Sustainability Management)
Iniifesiousnney : coembece
mnAndosmnusuinveusedsruuazdannden  m3dansiBinagns  wazns
fansaruasundas Wilemsianesdnisgiaeg i
Concepts of corporate social and environmental responsibilities. Strategic

management and change management to develop sustainability in business organization.

cooambdBe** NIWAILIMINIINTUYEE an(en-0-b)
(Human Resource Development)
AiifpaSeuinnou : cosmbllol
WWIRA 1NN wardIuUEnoUTINITiRILImMINeINsuYEdluarng unumves
HAPNSAURRININEINTHYEEd nszUIunslunsiRIMNNeINSULLY
Concepts, principles, and components of human resource development in

an organization. Roles of human resource development manager. Process of human

resource development.
oceemadln** N1TIANITAINDULNY an(en-0-o)

(Compensation Management)

FVNABDUSTIULINDU : ceenbbol
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LWIAALAEN U NNITRIUNTIANISAMEULNIY  lgATRUARILIBINITANTIT
ANINRULABY N158BNLUULATIATINAINBULIY kagUSUNNMINelineITes
Concepts and theories in compensation management ranging from salary

survey, designing pay structure and related legal issues.

oceeabcn** NM5IANIIHNANITUJUANY an(m-0-b)
(Performance Management)
AnriideaSeuinney : cosmbllol
FumerlunmsianmsuanisufifnuwaznguififeateanasinisTanansufohny
MINeuEY ada uaznseRNLUULUUMARRULBUsduNansUfTROL mTleiyadnam
wagyiauad Wneldisnsdalsinaumasdninen Jymilunimegeusasnisdnnisnanisufumiau
Performance management process and related theories. Criteria in
performance evaluation. Planning, techniques and test design for performance appraisal.
Personality and attitude assessment using quantitative and psychological approach.

Problems in performance management.

ooemacaa** A1EHU1UBIANTFINT a(en-0-5)

(Leadership in Business Organization)

AiiFoaSeuino : coombess

USunvesnnggumagsivlugalamaing msdanisuaznniggin giiniuuuifn
LUUAAANSIININAYBYENA FiuuuRuAy fihdauady fidenagns wualtunefiirlusuen
ﬂ’]i‘ﬁ’?ﬂ’]iLU?ﬂI‘EJULLUmLLﬁSﬂ’YJ%;EG]’m

Context of business leadership in a globalization era. Managerial and
leadership. Classical view of leaders. Power and influence. Traditional leader. Contemporary

leader. Strategic leader. Trend of leadership in the future. Leading to change and

followership.

coomba&ma  N1FIANITLALMANATIADS an(en-o-b)
(Management Simulation Techniques)
a dl L = 1
IVVIFDUIYUNINDU : ceembmame
nouuazinallainudosiurasnisdanistasiinatiaiiasuazinud ieunld

WAJeyIn153ANI5IIAIA 9 M9NITIRY NITAAIN NIFINANTT wAENITHER ANsAnwINeNanIu
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Theory and fundamental techniques of management simulation and games
applicable to business problem solving in finance, marketing and production. Field study

included.

coomE@e  ANTNLINAINNNNNNYTEUINUTENA an(en-0-o)

(International Legal Environment)

AniifeaSeuinneu : cosmbeds 130 cocdnenn

nanegsRnieatumstereaudseinessma madsdudidn msdsdudresn
WoNT AANINT m@ﬂamﬂi N3ANUTENINUTENA AAIARURTIAYTENA N13ATUANNITUTITIN
Sunsnsiiaudenisiseninassma NsnduRUsEnIUsTInAveInaleny Ugymandues
§503N5RUTEMINUTENA

Legal aspects on international sales. Importation and exportation of goods,
custom procedure and tariff. Transitional investment (direct and portfolio) International
monetary market, foreign exchange control, international credit facility and international

loan of private sector. Tax consideration of international financial transaction.

coombedle ANNKINGBNNMINENINEFUNII Ty an(en-0-5)

(Legal Environment on Intellectual Properties)

ATiFoaSEuNINo | coombeds 1138 cocdnoos

npnesIReiY AvUns inTesmnensdn AvAvS misveiunisAunsesAns
nsleudnsuaznisazidadnsnsnddulumelygn

Legal aspects on patent, trade mark, copy rights. Procedure of application
for rights conferred. Assicnment and infringement of intellectual properties. Licensing

system.

coembed N1TINNITTIUTBUTIEY an(en-0-5)

(Comparative Management)

anmuanaululsmasng ﬁma@iaﬂﬁ’mgmwumiu%miﬁqiﬁﬁ]asmli anwy

a a i = a A a ¢ 3 i a

mimmiﬁqiﬂﬂuﬂizmmmm ImsJLiJiEJULVIEJULW@?LMWW@@LL‘N DU Euaflmwimﬂugmwu
$IN9€)

A comparison of management in cross-cultural context, domestically
environmental factors influencing management styles. A comparative analysis of strengths

and weaknesses of management styles in different countries. Case studies applied.
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ceembd@n  NITINNITNITAITZNINNUTENA a(en-o0-o)

(International Trade Management)

Afifesdeunnten : cosnbess

aNUWIAUNAR TngusEasA warisaidugsiaseninasemanazluaninwindes
MuATYEY Al N15LilodwedgsiasendInUsena MsMMUAlATIEs19eIANTT Nsivuauleuny
LAZUNUNTANTUOIUNIAIUNITRY. MIRER N150A1A N1SUAAS LLazszUU%gaLﬁa n13
UIM3§3NTENINUseIne Tuanmuandeuiiu 9

Concept, objective and international practice under international economic,
social and political environment. Organization structure, Policy formulation. International

finance investment, production, marketing, human resources and management information

systems under current economics environment.

oeeabave** AMITugusznaunis a(a-0-b)
(Entrepreneurship)
AiiFoaseune : coombess
59IUYIAVRIUTTNOUMS NTTUIUNITNITUTENOUNITIUUTUNAN 9 Ussiiusing 9
fRetestumsdasaianisival nsadeassAuinnssy mamwinyensdulszneunis
Nature of entrepreneurs, entrepreneurial process in various contexts, issues

surrounding new venture creation, innovative creation, entrepreneurial skill development.

ceeabedl* N13IANTIINIATAUATI an(m-0-b)
(Family Business Management)
a ‘NI ¥ a 1
AWNIBUILUNINDY : coombess
nszUIuN1sNIsUsEnaunseg L ussuuluuiunvesgsnanseuniiuaznisysan
NsANUSMUNNTIANTSAIANgulwaznalURdssianseunsy
Entrepreneurial process within the context of the family business and

integration of management theories and practices to the family business.

ocoembaon* NINITHNDHIAN an(en-0-o)
(Social Enterprise)
a d‘ v a 1
IINADNIIUNINDY : coenLees
N159ANISNANSLNDFIAL Asas1wasUseiulana@lunswaluIfan I sINe AL

N33 19AMAIMNIEIAN Wagn1sUTTIUNARURNUNISTIAY
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Social enterprise management. Seeking and assessing business opportunity

for social enterprise. Social value creation. Social return on investment evaluation.

caambcse** M15IAN1TBIRNsINEN5ITOUS a(en-0-5)

(Management of Learning Organization)

ApiiFeasEuIfo : coonbese

ANBUazANNAAYUBIRIiNTilon3Feus nszuIunsResnsIiiens
Seui  nszuumskalaN;  nswdeduanud  wasmsthanusluussgndlunisuiniseu
Snvumameivsdssiuromadussdniafionadou eumelaussy fifuresfuimsuay
nslieuna nsdeans nsengleuasraul  SNYEIaNIEYeNineIY  LaNTENTEAUNANTT
U UReu

Meaning and importance of learning organization. The development
processes of learning organization: knowledge acquisition, knowledge sharing and
knowledge utilization. The characteristics that indicate the level of learning organization:
cultural values, leadership commitment and empowerment, communication, knowledge

transfer, employee characteristics and performance improvement.

ceembemio® FTUUAIUINDIANS an(en-0-o)

(Organization Memory Systems)

Afisesdeunnten : coomomnde

ANEIAYVBITTUUANNTINBIDIANTT  wAluladdnsun1sinn1sseuuAIINeg)
D9ANNT Lﬁamiﬂ’wmajmitﬂumﬁmmmmiﬁauif Hadeiiierdeanasnisidusslemiannszuu
AU ATUsE AV M

Importance of organizational memory systems. Organization memory
systems technology management for the development of learning organization. Factors

related and utilization of efficient organization memory systems.

cosmbexe  s2TsuUAFideNuUgIUMIgIia an(en-0-b)
(Basic Research Methods in Business)
wanuarszdouiBnsidenegsia  msmvuadym nsneguluuidy RS
UsraskaraNuAgIy MaAUTIUTIdeYa Nsaiwuudeuny MIlnTeikasinudeya
NSEadREMSUNITIVY NISITLUTIBNULAENISLEUDNANTINY
Principles and methods in business research, identification of research

problems,formulation of research objectives and hypotheses, collection of data,
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construction of questionnaire, data analysis and interpretation, application of statistics for

research, report writing and presentation.

coembdo  HUNIANEN 5)
(Cooperative Education)
nsufRnuludnsueninauiiasanulasnuilddusewmng  naenauns

INYINTILU LATNITULEUD

On the job training as a temporary employee according to the assigned

project including report writing and presentation.

coemoees  HUUUI ®
(Seminar)

=

nstLauewazefuevemiraulanigfaluseAuUSygns

Presentation and discussion on current interesting topics in business at the

bachelor’s degree level.

coomacas  UyniiAy o
(Special Problems)
= 1% 14 a [y a = = = IS <
NIIANYIAUAIINNGIND TEAUUIYYINILAZLIBULIBITEUTUTIBIU
Study and research in business at the bachelor’s degree level and compile

into a written report.
a.0.¢0 Ie3VNTUIHAIVIUENUANGAS

IV ATYGAENT

0000000  ATHFAENITIANIA | en(en-0-0)

(Microeconomics |)

muvndnvusuar s MsAnwIATegans  Jamuasvgia  msvimihiives
JPUULATENA guasd gunIu warsimenudanguvesgUaidiarauniu nsldauashuazguniuy
TumsuoR neAnssuvesruslnawazessauselovd gsfansudauavdununsndn auyulusses
Sunpsvozem mandsluszeven nawdnluszevenun Sufdesiuanufnmiasuaiiv
NSMITUATIANANERIURAINA1Y  VQuTATLBUR0R  nsnseneseld  n1simuem1da
PONLDY LATKARBULNLINMIAML ATNENAY wazaa vy
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Meaning, nature and methods of economic study. Economic problems.
Functioning of the economy. Demand, supply, price, elasticity of demand and supply,
application of demand and supply. Consumer behaviour and utility. Production and cost,
short-run cost and long-run cost, production in the long-run and the very long-run
concerning progress and pollution. Price determination in different types of market,
application of price theory. Income distribution, determination of wage, interest, and return

on investment ; poverty and. inequality.

c0eo0oml  LATHFANEATUNAIA | an(en-0-b)
(Macroeconomics |)
Bnslumsinreldivssnuatadeidusimmeseldussanei nswasuuwlas
SﬂaléjUi%%ﬂsﬁﬂafgﬁﬂiﬁqiﬁﬂLLa3miLﬂﬁ@ﬂ%?%ﬂﬁﬂhﬁﬂiﬁﬂi%%ﬂ%ﬁawqwﬁLLasmmﬂﬁ“U@ﬂuIEJUWEJ
N19AITEAUTIAINITRULAZNITOUIAIT NMITIATIZARUATILEZATIATIZRTELR N1sALagnISRY
FENINUTEMNA N153199UkAE RN AMUTITYHULY LaznsiauATYgRaSEumEy
National income account. Determination of national income. Business cycle
and national income fluctuations. Theories and measures of fiscal policies. Money and
banking, monetary and income analysis. International trade and finance. Unemployment,

inflation, economic growth and development. Comparative economic systems.
a o/ =
#1U1VUY Y

ceemoeek ﬂ’]iﬁm‘?ﬁ?ﬂﬂa'}\i | an(en-o0-o)

(Intermediate Accounting I)

%ﬂﬁﬁmﬁﬂumﬁau . 0EEN0eE® 110 0OeMO0e 3D 0eEEMOeN®

NTOULUIAAEINSUNTIIENUNNNMIRY  wann1sUdaunsndnisiniunussan
mﬁ’?ﬂ%aﬂ"]LLaxﬂﬁLLﬂﬂ\‘ﬁﬁEJﬂWiau%%JWEﬂUSWENWUV]’Nﬂﬁ@u Faszneudiy  RuaALAZSIENS
Feuwhduan gl daiufu Aufnavde Suasu Fununisity Ry e1ns uazgunsol
dunsndlifdnnu  msfesrvesduning edinFuninditonisasu Funindlinyuieunield
Wioreuaznsiidinauiisndn nine1nsus wasnunsnssy

Conceptual framework for financial reporting, principles of accounting for
assets, classification, valuation and presentation of assets in the financial reports. Those are
consisted of cash and cash equivalents, accounts receivable, notes receivable, inventory,
investment, borrowing costs, property, plant and equipment, intangible assets, impairment
of assets, investment property, non-current assets held for sale and discontinued

operations, mineral resources, and agriculture.

32



ceemoesne ﬂﬁﬁi}l}%ﬂﬁﬁu an(en-o0-o)
(Financial Accounting)
wannsUndaly  ISmstuiindaydtusuiediutuan gl daRusy dwen

s &

auvde Ruamu Aunindiddmunarlififny nifuardumesifudwes nsdnhmeny
N9N58U

General accounting principles, principles of recording transactions for cash,
account receivables, note receivables, inventories, investment, tangible and intangible

assets, liabilities, owner equities; preparation of financial reports.

ceemoenl  NSUYTHONITIANTS en(an-0-b)
(Management Accounting)
3%1ﬁ§1’aat,'§ﬂumﬁau . 0eeMoeNe 138 0eeMOs0L
mnudfgesstadiflonsdams  msazanduny  Fuyusasgu Auuaiy
Aanssu N1sauUseana SuUssnaEavEy MTIesesisiuL - YSuna - Als msdydniuaiy
SURinreu MITeuAIEILIY MIfmuae MmsliteyansiyTiionisdadula
Importances of management accounting, cost accumulation; standard
costing; activity-based costing; budgeting, flexible budgeting, cost-volume-profit analysis,
responsibility accounting, segment reporting, pricing, use of accounting data for decision

making.

ceemobea ﬂ’]iﬁm‘?ﬁ?ﬂﬂa'}\i I an(en-o0-o)
(Intermediate Accounting II)
%ﬂﬁﬁmﬁﬂumﬁau . 0eEN0eee 110 0eeMOeoe 30 0eEMoe®
Mé’ﬂmmasLLu’mﬁﬁamqmﬁﬁaﬁﬁm%’mwstwﬁﬁuLLazdawaqLiﬁﬁuaa JIURINTT
JaUszian  nsSuiiasmsiayadn  Msuansigmsiasmalamedeys  Msdnyddmiunisuiu
Tassadranil flsderiu msthiaussunsiu MaUAsuslasmamstyBuasnisudladoianan
Accounting principles and practice for liabilities and owners’ equity,
including classification, recognition and measurement, presentation and disclosure,
accounting for debt restructuring, earnings per share, financial report presentation,

accounting changes and error correction.
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ceomebee ﬂﬁﬁuﬁqiﬁﬁ] an(en-0-o)

(Business Finance)

GDG]ZL]Q‘VI&I’]EJLLa“‘Viﬁ’]ﬁﬂ’]iU%M’ﬁ%’Nﬂ’ﬁﬁu ﬂ’ﬁ’J’NLLNULL@“%Lﬂi’]“ﬁV}NﬂWiﬁu i’JﬂJfl’jﬂ
ﬂ?ﬁmﬂalﬂ,’ﬂmqﬂG]LﬂEI’JﬂUﬂ'liLﬂu NNSUTMITNUER LLa""ViaﬂV]iWEJ mummmaamwaqmam [kl
‘Uﬁ‘Vi’]iaﬂ‘VI‘u ﬂ’]i‘Ui‘Vi’]iﬁ‘Uﬂ’] LLaqu?JU’]EJ@‘UGWI’NﬂﬁiL\‘m

Objectives and role of financial management, financial forecasting and
planning, financial decisions in cash and marketable securities management, receivables

management, inventory management and financial decisions.

coomebel  NISHUYAAR an(en-0-o)

(Personal Finance)

wAANTTINNITNINTRUEILYAAS N15TIAYINTUUTEUN nstedeituan Sude
nsUsEAUNY N1590Y miamﬂuﬁau NANNINE N1TINLHUNINAITRIUY Lﬁamumﬁﬂmmqmi
U

Personal financial management techniques, financial planning and control, a

system of spending. Consumer credits, life and securities and retirement planning.

coomob@s  WANLAZUlEUIENITAIMU an(en-o-o)

(Principles and Policy of Investment)

AiFeATEUNADY | covmebes

wanuazuleuienisasulundnning nsamuiunisineiils Jadedngeliinnis
AU NITATANY waENITIATIERUlEUIENITAMY NTIANARBULIUAINNNTAMU N13indwla
BRAGNIY

Principles and policy of securities investment, investment and speculation,
factor considerations for investment, analysis, measuring of return on investment and

making investment decision.

coamameld N3 LYABNNANDIIUNITAATITININITRY en(en-0-b)

(Computer Applications in Financial Analysis)

AiiFeZeUNADY | commebes

Bnsleregiinsainnsduresnhsnueieg  wededeg  AiRaiuldlunis
Ans1ein1en1sidu vinmsimsanliesin Snmsuiinganisuasdeiananadnendiiatuuraanis
gafamzuisden «q 1

Techniques that should be used in financial analysis, comprehensive

method for financial review and discussion of business firms.
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coomomad  AuiTauaznisiSuniiuky en(en-0-o)

(Credit and Collection)

vdnuaziBnsiasanliaudessis  UssamuagiSmaFeniiufu  wihiluagns
vivnsonluuwunlidude seuwsvesslvdude fAvuaszeznatlunisliaude msdusme
dielaude ulsuiennFenifuiu mimuguuasiamuddanni

Principles and methods of credit-granting and collection policies to all
business, functions of credit and operation of credit department, scope of credit
management, credit limited, investigation and analysis of credit risk, collection policies,

management control of credit and collection operations.

coememed N1TIANITAUNTNEFINA an(m-0-b)
(Business Asset Management)
Aiidoaieuinnon : coomnobes
WATALAEIN1IANFEIAUNITIUAULAZUSNTRUNUMLUIEY  FILUUAI99 YRS
msdamstiuan  Guamuszerdy  gruduarduieavide  Uadeuazvnuilunisiadulansmu
dunsng neldnmenisndsuasauliduiuey
Techniques and decision planning in working capital management, models of
cash and marketable securities management, models of account receivable and models of

inventories, factors and theories in investment decisions under risk and uncertainty.

coemembe N1IRUTEWINNUTENA an(en-0-o)

(International Finance)

FiieadeuIoY | conmnebee

msifiney Wleuiswarunuimvesaansunsduseninsana ndesilelunis
US59luns  svuudmswanivdou  ulsuiemismunuiaymsdaaiumnunnasseninsUssmea
sulinansenunseiowsiails  nsaliugsiaseninseine  leefinnsanluldluyy Adens
w5y Jgmmemseaakazanusiuieseninseina  msUfURNuvesheisUsemeaves
SUIAITNIE)

Operation, policies and function of international financial institutions, foreign
exchange tools, foreign exchange rate system, policies of controlling and promotions,
international agreements that affecting business profit, international business operations
including capital taxation, lab our, marketing problems and international agreements and

operation of foreign department of commercial banks.
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ceamenc ﬂ’]ﬁl,ﬂﬂ:ﬁﬂiﬂﬁﬁﬁqu an(en-o0-o)

(Equity Securities Analysis)

AfiFoaseune : coomsbes

ANUMNENSIENTWE  UsEianasiansul aaﬁﬂizﬂauﬁﬁmaqmﬁm31/15141%'1&J
mﬁﬁu Tnswasresasnende amansransnil ﬂi8‘U’JUﬂ’li%’e}‘mﬁl(ﬂi?a’ﬁ‘wﬁjﬂ’liﬂi%Lﬁumaﬁ’lmi’lﬂ’]i
‘Vi‘u msmmmwamauLmumﬂmsawﬂumﬂmwu ﬂ'ﬁ’lLﬂi’]u‘ﬁﬂ’]’]&lLﬁﬁﬁﬂ?ﬂﬂ?iﬁ\i%iﬂﬂ@]i?ﬂ’ﬁ
‘Viu ﬂ”l'i‘\]@]ﬁ]u@llﬂ’ﬂuu’]LGUE]ﬂE]‘UE]\WlT]ﬁWi‘VTu‘MU'JEN'TL!ﬂ']ﬂ‘U@LLa L.maﬂsuamama’mmwmwu ﬂaEJVlﬁ
msasyulussansvi

Fixed income securities definition, type of fixed income securities, key
features of fixed income securities, monetary policy, interest rate structure, fixed income
market, fixed income securities trading process, fixed income securities valuation, return
calculation, risk analysis, credit rating, regulatory agencies, sources of fixed income market

information and fixed income investment strategies.

coemecde MTIATISHUANNING an(en-0-b)

(Securities Analysis)

AiiFoaieuinion : coonobes

YOUATDIMTTATZnSTinG  AaantRvemdnning Siuduveansiinsey
wanning  nsAndenudnning  mimmaziumlsgnsuasRutuna  ngunisussiiuyae
NANNINE

Scope in securities analysis, characteristic of securities, portfolio selection
process, selecting optimal portfolio, earnings and dividend estimation and the valuation

theory of security.
#1°91991N159ANISNISHEAR

coomnbes NISAANITNITHARN a(en-0-o)
(Operations Management)
FV1NABITYULINDY : coenLeaese

1%

wannsilesrureanmsdnnisnisuananuiiugulunisesniuundnduan Ussam

e
o w

VBINTTUIUNTNARALAZ LA UAS m’m'::fl,ﬁaqﬁuiuﬂﬁ%’ﬂﬂ’rsmaqmimﬁm AruddyvesviLaTing
NIALTUNUTZUUNGR N159ANTAUAIAIARY LAZNITIANITAMAIN

Basic principles of operations management, introduction to product design,
classification of process and layout, introduction to capacity management, importance of

location, operating operation system, managing inventory and managing quality.
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coommacle WIUYYDLANNTIUNHLUDIAY a(o-0-o)
(Introduction to Electric Commerce)
UnumveImasgBidnnsetindninegsna LUUTaemnegInadmsumavd

[
s A

ddnnselind fugrumamalulad nsldlassviedadliiiugegsio nmsiseau
Roles of electronic commerce on business, business models for electronic
commerce, technology basic and World Wide Web commerce. Report of application in

business.

oceemmmel  NITIINKUUTEUUNIIHNER a(en-o0-o)

(Operations System Design)

Afisasdeunnien : cosmmoes

WNAAAEIRUTEUUNITNER  N1500NUULALAT  MIIINMAUMEINISNERTE ey
nsdaulasuiiaiins madennszuiunisnan  MseenuUUKURY  madenieteddns  ms
PONKUUIZUUNISVUENEENEBY N1T0BNLULTEULNY Sn1sanwuenanuil

Conceptual of operations system, designing of product, long-range capacity
planning, location decision, process selection, designing layout, machine selection,

designing of material handling system and designing of work system. Field trip required.

coommmon  NIIATUANAUNUNITHER en(en-0-o)
(Operations Cost Control)
3%1‘171?1/8\‘1[,%814%15614 D ceemmbee LiY ceemoen®
MsFAFUUMIHER WATANISAIUANKATANAUNLNNSNER NSITTUNEANHIAY
NFIANTTAUYUAAN
Calculating operations cost, techniques for controlling and reducing

operations cost, increasing productivity, and managing costs of quality.

coomamed N1TAIANNIINAYNS en(en-0-b)

(Materials Management)

Aniifeaiounnieu : coemmoee

fupou ulowe LAZNITEUIUNTIANUTINGENS msdnaulandnesiode 13
FUUIULIRS nagnsaudnlaadae Msleszigual uaznsdnnisiuudainagns nsdamn
funsitmuisdndusilvl - nsfiduswiudGuvesiioutan nsusaudu  madndendteutan
nMsUsENMIATIA@udilularnsanasaInsianismsiangleuiaguasnisdnnisanudusiug
N3IAIUING 385350 UAEANNTURRYOUADHIAY

Strategic sourcing process, policies, and procedures. Make-or-buy decisions,
vertical integration. Commodity strategy, value analysis and strategic cost management.

Sourcing and new product development. Early supplier involvement. Supplier evaluation,
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selection and development. Competitive bidding and negotiation. Supplier development

and relationship management. Acquiring services. Ethics and social responsibility.

coommmed  N1TINUHNULAZAITAIVANNITHEAR an(en-0-o)

(Operations Planning and Control)

A iieaeuINoY | commmbes

dnuwaglagvhluvesnsnunulazeuaumssdn  medalunsnensal g
NaULAEAIUALMSHARA T URTEUIUMSHARALUUSBLes  nszutunskAnuUUlsdoides  uas
NTEUIUNTNANLUULATING miM‘Uﬂumﬂ‘wasuaﬁaﬂiuiwumiwﬁmﬂsmau@f’m FEUUPIARY
SYUUNEN SYUUAY Uag Naufiadnnin

Nature of operations planning and control, forecasting techniques,
operations planning and control repetitive process; intermittent process; and project
process, controlling of material flow in operations system: ponding system; push system,
pull system; and theory of constraints.

ocaammmes) ms%’mmsqmmw an(en-o0-)
(Quality Management)
AiiFoaseunne : coommbes
L.LmﬁmLLazﬁugmﬁummﬁmmi@mmw mMsmuAuAMAEERR  Leedlouay
5L U8UITAMSUNIANEILATIZIN1IN1TIANITNITNER
Concepts and fundamental of quality management. Statistical quality

control. Tools and methods for analytic studies in operations management.

coommmos  N13IANTTLLIUNIY en(en-0-b)

(Supply Chain Management)

AP FeITIUINADY | commmbee

LLmﬁﬂLLaz‘ﬁugm%aﬂmﬁﬂmﬂ%ﬁ'qﬂmu 52 U8UIBN1T00NLUULAZNITIANTT
P3eUMITlERUNIL NAENSNIINTEILAUA NTTINNGUNNNALNS NMTTANTTIARARET SeUU
ansauwAiiensinnssruuteyaviasldguniu

Concepts and fundamental of supply chain management. Methodologies for
designing and managing integrated supply chain networks. Physical distribution strategy,
strategic alliances, inventory management, coordinated product and network design.

Management information system for supply chain.

38



coommmon  N1FIANTIITIINILIIITY an(en-0-o)
(Hotel Management)
wannsdnnisnsufoAnslulsausuvihiiuasnssiiunuvesununvdnlulsaus
Principles of hotel operations management. Duties and procedure of key
departments in hotel business.

ooonmmce  M3sanisinaluladilosdu a(e-0-5)
(Introduction to Management of Technology)
Afifesdeunnten : cosnmbes
wfn enudlafuguveanisianismelulad msnauay madaszuu s
Jnassninens nagnsvesmsldinaluladlunisifivanssansuas AuaBnIavesesAns
Concepts and introduction to technology management, plan, organization,

resources allocation, and technological strategy to increases competency and capability.

coomaced NAUNSITIUJUANS en(en-0-b)
(Operations Strategy)
Afisesdeunnten : cosmmbes
unumenagnilisuFuRnaiiemnulsiuisunenmutsdy N1TIATIEN
gRavnTsN  MsfuRgULUUNAgNS B TRNINzaNd s URsAnsLAE MIRAUNANTTAN N
VBISTUUU URNS
Role of operations strategy for competitive advantage; industry analysis,
formulation of appropriate organization and operations strategy, and development of

operations system capabilities.

coemnos  NITIANTTAAIAUAN a(o-o-o)

(Warehouse Management)

FfiFeasuunnneu : coonboos

vdnlumssnnsadedud Ussnvuesrdsdudn nsidenanuiina nsinesinng
LAENTUTMISNUAINITASIEUAT nanlunsguasnudum n1svuds ngvang wazseileudetedu
Aenfunisadedudn fnnsfnvuenaaiud

Principle of warehouse management. Category of warehouse, location

selection, and activities and network management. Legal aspects, Field study included.
ceemacex NIIAAAUIINIINITIANIINITNER en(en-o-o)

(Decision Making in Operations Management)
NADUTIUNIADY : coemmbes
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3meﬁ{lzgmﬁ7‘iLﬁmﬁuiuqiﬁaﬁﬂszﬂaumiwam lngUszgnalenAIuIIaNITInNIg
nsudnwazn1sIeUfuRnisanlglunisdndula fin1sfinwannsdifiegng

Analysis of problems occurred in business which are operational concerned,
application of knowledge in operations management and operations research for business

decision, case study required.

ceemacad NITIANITNINITWIUTYUND en(en-0-o)

(Shipping Management)

AiiFoaieuinion : coonbese

wanMsInnsgsnamdvewd  mMsuiRnuveaseuseaneeg  nsianiEenis
TNUNUMSAWSD tenansise Wen1sAan1ng alddnglunisvuds dnsiAnsene nsiiTevusy
AU MIL38 NYMINEnzakaraydyaTENIelsEne

Principles of ship operation, types of ships. Ship procurement, planning
sailing schedules, ship’s paper, custom procedures, expenses and freight rates, chartering,

lines conferences and port operations.

coommclas  N15AIANIFFININTUY an(m-0-b)

(Airline Management)

AiiFoaSeuinon : coonbess

nszvaunsindulalunmsdnnisaenisiy - aemsludvdaindon  JUuUUgsA9
AununTALluukarsEANSA MsiREedy Wunie wagmsely winnssundndueiuag
welulag wudfansiansseld nsdndmiieuasnsufiinisnistu N133nn1sANaesnang
nazauduiusiuglasans anuvimelunisdanisanenistu SnisAnwuenaniud

Airline management decision processes. Airlines and the environment.
Business models, operating costs and efficiency. Fleet, route and schedule development.
Product innovations and technologies. Revenue management concepts. Distribution and
operations. Passenger loyalty and relationship management. Airline management

challenges. Field trip required.

A1U17UIN150A0

coomEeos  NANNITAAIN an(n-0-b)
(Principles of Marketing)
SNUALLALNITUIUNITNNNMINAN  UUIANLAA Unum  anwdidny wihiluag
Jadgmamsmann nsudsdunatn nisidenaaaidming nadnssuguslaa diulszaunisnain
uarniTensmanaitowiu
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Nature and process of marketing. Concepts, role, functions and factors of
marketing. Market segmentation. Selecting target market. Consumer behavior. Marketing mix

and marketing research.

coomcok  WOANTTUAUILNA a(en-0-5)
(Consumer Behavior)
FfifeaSounnno : cooncens
nénuarmInTzinginssuduilnalumsinsandadulatodud Tasfinsanis
Hadusg 1 lusutiadednuyanauasiladonisueniiivinadenisinaula saenrunisiiewa
filsannnsAnumginssuguslanunuszend Wodmuanagnsnisnisnain
Principles and analysis of consumer behavior. Considering factors for buying
decision both internal and external factors. Including the results from studying consumer

behavior to set up marketing strategies.

0OOMEM®G ﬂ’]’i‘{]’ﬂ%a a(en-0-o)

(Purchasing)

Aiidoaseuinnon : cooncoos

UM wazANudAyeInIsiamsdiun1siate  aruiuinteuesinnisiy
$o%e muduiisvesudntetunusy 9 TussAnns Uleuswazsudounmsinte msdatewuy
s WALAENEEEII Nt vueaudnustesduiniidnde  maruustunveniaie
nsianurasnIy Msvidysazleymiwinguing m'ﬁmiwﬁsﬁmﬂaLﬁlmﬁum'ié"ﬂ%a AUNY 5707
fls maasuuarn1ndests MaUSeudioussrianawdnes nsde sk

Role and importance of purchasing in modern business. The responsibility of
purchasing officer. Relations with other departments in an organization. Purchasing’s
policies and rules. Centralization and decentralization of purchasing. The determination of
specification, quantity and source. Contract and legal problems. Data analysis of bill order,
cost, price, profit, capital and risk. Comparing the benefit between producing and

purchasing and rent.

ceemamels  NITIANIINITVUNY a(m-0-o)

(Sales Management)

Aiidoaieuinion : cooncooo

ANWAUZVRINITIANITVIY NIFIADIANIT NITANUAULBUIY NITATIRINENILLIY
nssualing NsAnEen A1TIARIREULTIY NTESINTIRLAsAIala ATTINNINULEILATIZRAITUY
N5UTEEUNALAENITAIVANNITIY  1ANIsene sulssanaasA ldneneamse s
Usgilung kagnIsAIuANNITUIY
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Sales organization. Sales planning policies. Recruiting, screening and selecting
applicants. Sales compensation. Sales incentive by good moral supports. Sales planning
and analysis. Sales quotas. Sales budgeting. Sales and cost analysis. Sales evaluation and

controlling.

coom&@ne  NITAAINTENINNUITLNA o(en-0-o)
(International Marketing)
ArriidesFeuinney : cooncons
AMUAIAYUATANINLINGONVBINITNAINTENINUIENA  UNUINLALULEUIEVDIST
NSRATUUFRNTUALALAAIA NTUTIINIUMR N1SAMUATIAT NMSTUES NsiRenmILnuI MY
nMsduaIINTINaUELLazAIuAN Ty LLa%Q‘UﬁiiﬂI‘UﬂW’i@lﬁ’]@iz%’j’m‘ﬂigL‘Vlﬂ
Importance and environment of international marketing. Roles and policies
of government. Criteria for products and markets selections. Packaging, pricing, handling,
agent selecting and promotion. Planning and controlling. Problems and barriers in

international marketing.

cooncnbly NITAAINAING an(en-0-o)
(Digital Marketing)
FVNABUIIULINDY : cCOONCO06

aa o

U1 LUNAR  WazANAIAYIBINITHAINAIYA  dNINLINRINEINTURAINRRYEA
NMSAIYUAGIULURAIA  N15IEeNRaIATIMNNELAE ATRUARILIISE NS URANIARITA  ATIATIZA
anA mMsadsansendnuaznsiidusaiionsdeasiudondva  msdnnsteidedludnay
3eTneioadenudiduveinsdui nadifine

Philosophy, concept and important of digital marketing, digital marketing
environment. Digital marketing segmentation, targeting and positioning. Customer analysis,
Creating contents and engagement for communicating via digital media. Managing brand

reputation within social network for sustainable brand. Case study.

coomcac N15ATUAN a(en-o0-o)

(Retailing)

Fgfifeasuunnnien : cooncoos

anwazlazITAUINITIeISAIUaN  @andunisAmilan A1sIRn1TANuAIATUEn
nsdenviiaiiss nssnesdns N139MUYAAT NITTANTTALAN M13Re3IA1 FensaaEsINe
y0afaNTA AN wazmsliuinising q maearissruumMImUANEUMIRuLaLLTTITe9N3EN
Uanlusuian

Characteristic and revolution of retailing. Retailing institutions. Retailing

management. Location. Organizational management. Personnel management.
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Merchandising management. Price setting. Promotion methods and retailing services.

Controlling system and trend of retailing business.

coem@mda  N1TUIVTANAITURUS a(en-0-5)

(Customer Relationship Management)

iiFoaieuinion : coondoos

N3EUIUNIINNNITAIAIAUNTATIANNFITUEA NSE B UgnAT  N1sAndule
TWaunsuvsnamaadieassanudilanasaruduiusiitssivesdniuasnain - sauieduilna
wazfildnldide  madndulateifielildnuefilnglinagnslatuld nagndnistnungn s
wgnAlual wazn13RgnAINau

Marketing process to build long-term relationship with customers. Marketing
programs decision to create good understanding and relationship between organizations
and market, including customers and stakeholders. Value added buying decision through

win-win strategy. Strategy for customer retention, new customer acquisition, and customer

win back.
coem@a&d® NITAIAIUNITVIGRALNITAAIANINTTY a(a-0-o)
(Sales Promotion and Event Marketing)
Fgfieasuunnnen : cooncoos
ANNYINY ANEAY TNQUIEEIANITALESINNTULLATNITNAIARINTIY LWIAR
NaNNg AN1TENETUNITVIBLAZAITNAIANANTTL NNFVNHHULALNTAINUANAYNTDE]

Useansan meldnisiinsegsianiunisel nsfvuadivang nsadsassrinlesdeuaznisiden
dofinannanusgamnzaLgenndesiuiniosilonisnsnandu MEnUFTR

Definition, importance and objectives of sales promotion and events
marketing. Concepts, principles, methods of sales promotion and event marketing. Planning
and defining effective strategies by analyze situations. Defining objectives creating tools and

selecting media that meet and match with other marketing tools. Practicing required.

ceemddea NITIANIINITAAIN a(e-o-o)

(Marketing Management)

Fgfifeasuuinnien : cooncoos

LUIALARNITINNITNNNITAAN UmmmLLawﬁﬂﬁ%aﬁ%’mmimimmm ulguy
LAZNAENTVBINITIANIAUNGAA WY $1AT FINWINITHAIAUALNITALATUNITNAIN  NITIAATIEN
NIFIMHHY N1TAIUANLAZNITINBIANTT LWWILENTaINITTANTT Aatnluauan SumsaTe
Jeymuaznsdldnwinisnisnain

Concepts of marketing management. Roles and functions of marketing

manager. Policy and strategy of product management, price management, channel
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management and promotion management. Analysis, planning, controlling and organizins.

Problem and case study in marketing.

coeme&col  NITAAINUINIT en(en-0-o)

(Service Marketing)

iiFoaieuinion : coondoos

ANUAMZLATTDUUATBINAIAUSNT  NSTMUNUTBAN  weRnTsuEldusnnsdu
Usgaumsnannueaduduinig  lassaauaznsiaunannduivseneussiadumsliuinisuas
AnwgsnavinIsanzegs

Nature and scopes of service marketing. Type of service. Service consumer
behavior. Marketing mix of service. Structure and development of service institution. Study

in specific service business.

coemcddln RANNITIANITADIAANE en(an-0-b)
(Principles of Logistics Management)
Aiidoaseuinnon : cooncoos
wdnmsuaznszuIuNsaelaAndiiteatiuayuingivuazduddisagy uwmnufn
apdafnduuunaunaulagiufanssuaedafndvdn  NsIansnagnsasdafndlugalaniiin
Principles and process of logistics in order to support materials and finished
goods logistics concept through main logistics activities. Losgistics strategy management in

globalization.

#19139155095ENI9UsEINA

omelblbmmn  NMIABANININIGINATLAINTAIUSTIY an(e-0-o)
(Intercultural Business Communication)
WIAALAZBIAYIENBUTRINISARFDFRANS sssusloauazTaussauludnud
Aertesfunisdoasnegsiauaznsaiunnuduiudnagsia nagnslunsfndedeasuaziiig
sevheiamsssy Yaduanglularneueniifinadensindedoasmassiasenineimussu
Concepts and elements of communication. Social customs and cultures
relating to intercultural business communication and establishing business relationship.
Strategies in intercultural communication and advocacy. Internal and external factors

affecting intercultural business communication.
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omeolambm  AMTAITINV WAL an(m-0-b)
(Cross-border Trading)
TIWUINITVBINTATINPIBUAU FAKTUUAY JANITATALLEUNINITANTIUTIBULAY
RN NNTANIBUAY NYYINY Seiley wumNUURveIn1sAguay JULUUAMTANELALLAE
Tramau ulsnevesUsamanidvinadenisiueuny Jyviuarguassaveamsiiiuwouau
Evolution of cross-border trade. Border crossing points, cross-border trade
points and routes, border trade channels, laws, regulations, and practices of border trade.
Border and corss-border trading patterns. National policies affecting border trade. Problems

and obstacles of the cross-border trade.

ommblbmbe  §INIBLNITANTENINUTEIALBTaREMNTIN U NTEU an(en-o-1)

(International Trade Business and Industry in ASEAN)

5379 NMINATN FUAIMAZUINT QRATMINTTURALNITATIUDNTUU TEUULATHFNILAL
NSRTYAULIMIAATEENY  UleuekazuNUIMYeInIasy  ngsutdeunenisnmasnIsasu M3
AATIRANLATA N THYITUTDINAUUTEWAR LT Y

Business, marketing, goods and services, industry and trade in ASEAN.
Economic systems and economic growth, government’s roles and policies. Investment and

trade regulation. Analysis of competitiveness of ASEAN countries.

ommblede  YNFIMNTIULATNITATLULDLYY an(en-0-b)
(Industry and Trade in Asia)
msfagRamnsTmasmidndanlanadiie  madvlamaasugialy
eLFslATIEsmIgRamMnITIkasMsAUleIna  wnlumaATEgRAdwmn1ANTIA I8
WIgULBUNSHUlANIAATEEAY UNUINURINIATE AREMINTIUNSAT Aaenaunsasuluede
Development of industries and trade after World War II. The growth of the
economics in Asia. Structures of industries and trade. Policies and trends of
macroeconomics. Analyzing comparatively the growth in the past. Roles of government.

Industries of trades including investment in Asia.

a 1

#19717391N1590N15ladannd

oawbames  N13IANTTIATaANE lugINIAIUEN an(en-0-b)
(Logistics Management in Retail Business)
unmmedladafindrogaiaduan maneusledafind nsdede msdatuuas
nsnsgnedualudesuilon nsdansenudesmsvesgnantuldaumumudn welulag
ansaumnadmiuladafndlugsiacuan
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Roles of logistics to retail business. Logistics planning, purchasing, storage,
and distribution to consumers. Customer demand management in retail supply chain.

Information technology for logistics in retail business.

omelocmme  N13IANIIIATIVIBVUEIsZAULAN an(en-0-H)

(Global Transport Networks Management)

wnAnReaTulaseemstuds nsvudessiulanuarmsinsadeudeiiuil winil
Yosantduuas nMsuNulazulauenIsuuds Blunisinnislassiienisuuds

Concepts in transport networks. Global transport and spatial organization.
Function of transport terminal. Transport planning and policy. Methods in transport

network management.

omeoamad  ladaandiiunsuuaulus gy en(an-0-b)

(Cross-border Logistics in ASEAN)

UNUIMKAEANEAUDIaARNATIUNTULAY  NITEIUNBALAZAINTUNINIT
Ay FEMsmanINTEuLAY nMstuuauressrrvy nnsulounaziAonsneaTes Mt
dunaazgain-oen  madeslesmsanuanluen@ou  Ussdusazuunliiluladafindda
NIULAU

Roles and importance of cross-border logistics. Facilitation of frontier crossing
formalities. Transit clearance customs regime. Cross-border movement of people. Traffic
regulations and signs. Designation of routes and points of entry and exit. Transport

connectivity in ASEAN. Issues and trends in cross-border logistics.

oamabace  Malugusznaumslugsialaldafind an(en-0-b)

(Entrepreneurship in Logistics Business)

ARy Usznm uazlaniavesgsialadadind asrnisuazinseviogsnaladasing
N3IANIININEINTUY WY Naens nquastaverulugsfaladafind 93u535u AnusuRavaUsadiny
wagladafnduuudad

Importance, types and opportunities of logistics business. Logistics
organization and business networks. Human resource management, strategies, rules and
regulations in logistics business. Ethics, corporate social responsibility and sustainable

logistics.
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(Law on Labour and Social Security)

Mﬁﬂﬁ?lﬂ%aﬂﬂgwuﬁal,l,iﬂﬂﬂu ﬂsz"ﬁmmijJumsuax‘iﬂg]‘mmsJLLiﬂmulmJ miﬁmaaﬂ
WS9U MSIIUSINUANLASUD  WROUdITWS  msiansanefussunasinnulaymaieg
AEITURIIY UTUITBIEMA LS ULa N TU e A ud AN

The general principles of labour law, history of Thai labour law, labour
protections, employment of young workers and women, labour procedure, labour relations

interpretation relating to labour problems, roles of labour union and social security.

a.0.&€.am ANB3UITIEIMHEMIUNBNVANEAT / IYIUTNIS

ooembeos  KUTZNBUNTIUlN an(en-0-b)

(Modern Entrepreneur)

LWIAANITUTMSTINYALaNIATAY UnumuasALdIAeInITuIMIsTsNagalny
aadUsznauLarNIluLAugINe - Mawssundoudmsunisiduguszneunts  msiesginy
Fululimsgsia msudmsannandes

Concepts of business in the administration in the globalization era, roles and
the significance of modern business administration. Business plan elements and writing,
competency preparation for being an entrepreneur. Business feasibility analysis. Risk

management.
a P o
0.6.&.& 18I¥1MUNANEIN2LY
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