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1PNANUAIYIDIUKIINYIATINYASANFOS
(Uniqueness of Kasetsart University)

UKINYIAUINYASAENS
Uiasumansukiudguu iwenuiudostvela
Kasetsart University Aims to Create Knowledges of the Land
for the Well-Being of Nation.

90ANUNIYIDIUKIINYIAUINVASAITOS
(IDKU : Identity of Kasetsart University)

ACHUCE
nanuni (Uniqueness)  Aa AtuanuruznlnalaugalaiAns
dnanunu (Identity) fio Aruauuanuddnuyaiunna



PNaANYNIYZdJIUKIINYI1AUINYAOSANEOS
(Uniqueness of Kasetsart University)

uhIdngrdvinvasmdns (Kasetsart University)
Ao um3nenasinvasmansdulluuralsougaiynains (Knowledgeable Man)
uazaJAn2WS (Knowledge Body)

fidasuriIududau (Knowledges of the Land)
Ao AwKankate (Multi-disciplines) gaJa1w13g1d3ulluystuinas (Integration)
inNsgaINUNISINBNSsSsUFIfitazuusguudundudu

Ao1URuhog dvaly1d (The Well-being of Nation)
Ao AWKStuEVlnvaJsyIna (Growth) AWWLWIIBEIdIAL (Strength)
AUEUQagaIFIundau (Equilibrium) uazAnwbiung (Security) Tostawrzo618.
AWLUAJIAIUDIMISTDINE FIHUIEAIIUASOURAUTS Us:grgunazdundudu

dnanunizaIunIIneIasINBASANTOS
(IDKU : Identity of Kasetsart University)

datna (Integrity) Ao DAntanaaw DATadaddisa Datusssy DaSusssuy

yJUu (Determination) Ao A2 waaNu TAWISE:OAIK: Uivaduqns
tunasnuuaztunisuguatan

asaJassA (Knowledge Creation) fia Qudlds TnowaauzaeudsninIug
dAowauisnlunisasiyanl wazAtuAIIINAILS Dnisasiaudanssuy

dawnd (Unity) Aa Dnausouiiosouta $inUs:tus:zuau awisaniuiuduiu
uazdwisoystunisigoulastudiuanag ldegramuizau
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nanvnigalanu:Aadmidasuazdngnisionas
Uniqueness of Faculty of Liberal Arts and Management Science

asumansukiududu cuanuudgdsnaums
Creating the Knowledge of the Land in Enterpreneurship

dnanunigalanu:AadmidasuazInganisianas
LAMS : (Liberal Arts And Management Science)

Bousdn AAUAAG Uasgsssu  dauntuau
Learning Attitude Morality Skill
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AYIBINOY Bachelor of Business Administration Program in

Hospitality Industry Management
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Fousfa (Mwdang) Bachelor of Business Administration
(Hospitality Industry Management)
Fode (M199NaY) B.B.A. (Hospitality Industry Management)
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TaseainevamangnsuImsssnatuga e1v138IN153AN1T9AEMNTINNITUIANS
Lidosndn 134 wiaefin

1. PMUUNUIENATINARBANANE AT
2. laseaiavangns

1) wandvAnenaly Lidesndn 31 wilehia
NN RYANY Lidesndn 6 wiaefn
NANATEAARTUNILUTENOUNIS Lidesndn 6 wiaefn
NguENsEATUNSADANS 13 wene
nguansznaiioslvauasnadiadlan Widesndn 3 miwin
NHNATERUVEEAENS Widesndn 3 miwin
2) AUINTYUANTZ Taideandn 97 wuaehin
YN 37 wene
A nanizUinu 30 YN
UM ssanIsvieaTieasanale 30 #enA
-WYUNVINTIANITATLTIUSH 30 ¥aEAn
Avnanigiden lidesnin 30 nuwde
-nauAvANvaulaang lddosndn 15 vuiefin
Judmmsianmsvieadienswade deendn 15 wihein
WYUNIYINTTANIT LTINS litlosnin 15 widwin
naATwiEmadieuedn  itferndn 15 miawfn

3) UUINIYLADNLES litdeandn 6 wiaenn

4) BUIITENUSTAUNTITAAVITN Blnanuuutuylauge 400 F2lu9
fallaany eniuddafignsiulasenisannafinen

5187991
1) nuandv1fnwIN2 lddounin 31 wiaeia
6 VUILAH

1(0-2-1)

1.1 nguansvegfilan Lsdeend

01175xxx AaNIsUNAANY

(Physical Education Activities)
wazlidenFouansedvilumnein@nuinly nquanszegita laidosndt 5

Mhene

1.2 nguansyeansuisElsEnauns lidesnin 6 wiwdn

ideniseuanseivlunuinindnuialy nquaiseenansuviadusznauns
Lideendn 6 wiefin

1.3 pguansenwiunIsdeds 13 miefin
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01355xxx AYIDING Y 9(--)

iy 3(--)

A TEUNA/ADURIADT laitfounan 1(--)
1.4 nguansgnadletineuaznaidloslan Widesndn 3 miwin
01999111 ANERSWAILH LA 2(2-0-4)

(Knowledge of Land)
waglideniew MnselvTununinAnwnily nguansenadedneuasnaiios
lan ldesndn 1 ilefn

1.5 NauansEguvsumans lidesnin 3 wiefin
idenisow ansedvlunuinividnwnill nauanseauniemans lidesndn 3

neAin
2) BNINIVUANIY Lideandn 97 wilefa

2.1 3¥mnU 37 widagin

03753113 WTHEANENSTINAdmMIUERAmMNIIUNITUSNIS 3(3-0-6)
(Business Economics for Service Industries)

03757112 29ANISUAZNNTIANTT 3(3-0-6)
(Organization and Management)

03757223 NFIATIMTIUTIN AL ADATINT 3(3-0-6)
(Quantitative Analysis and Business Statistics)

03757231 NOUNETINY 3(3-0-6)
(Business Law)

03758111 NINNITHAA 3(3-0-6)
(Principles of Marketing)

03759211 N1FIANITNINITRU | 3(3-0-6)
(Financial Management |)

03760171 nann13URYT 3(3-0-6)
(Principles of Accounting)

03761111 NANNIIHNAALAZNITANTUNIT 3(3-0-6)
(Principles of Production and Operations)

03763111 anufidesdulugnamnasumsuinis 3(3-0-6)
(Introduction to Hospitality Industry)

03763112 INNYIYAAINNTIUAITUINS 3(3-0-6)

(Hospitality Industry Psychology)

Aflan1sAn¥MaNgNTUIUIITIRATMAN §1U13BINTTTANITYAAIMNTTUAITUINNS

nangnsUTuUTILuULEN W.A. 2564
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03763491 5oy UTTIENIQAAIUNTINNITUINS 3(3-0-6)
(Research Methods in Hospitality Industry)

03763497 G0 1
(Seminar)

03763498 Uy 3
(Special Problems)

2.2 B UANIZUIAY 30 wULnA

WBaNSeUIBILANITUIA UL T I uTle Aenaluil

wrneIrNsdanisnsvisadigauasie 30 wUenn

03760205 Mstydiitenisdnnsgsiavieaiion 3(3-0-6)
(Accounting for Tourism Business Management)

03763251 svuunsvudshunsvieaiien 3(3-0-6)
(Transportation Systems in Tourism)

03763252 woAnssuinvienilen 3(3-0-6)
(Tourist Behaviors)

03763253 finamen 3(3-0-6)
(Tour Guide)

03763354 WBemanslugsiaviondien 3(3-0-6)
(Ethics in Tourism Business)

03763355 wielulafansaumalugsiaviesiiien 3(3-0-6)
(Information Technology in Tourism Business)

03763361 nsdansnisnatevieadietsivads 3(3-0-6)
(Contemporary Tourism Marketing Management)

03763371 mi’«j"@mmuuywﬂuﬁqiﬁaﬁauﬁm 3(3-0-6)
(Human Capital Management in Tourism Business)

03763373 msdansuazmsiiunslugsioduien 3(3-0-6)
(Tour Business Operations and Management)

03763472 ﬂ’]iLfﬂu&:\]’Ui:ﬁﬂaUﬂ’]ﬂuqﬁQ‘ﬂlaﬂL‘ﬁEJ’J 3(3-0-6)
(Tourism Business Entrepreneurship)

KULIIYINIFIANTITNITLTINTY 30 wUenA

03760204 mMstdiitenisdnnisgsialaasy 3(3-0-6)
(Accounting for Hotel Business Management)

03763221 NNFIANITIIUUIATAIUNIN 3(3-0-6)

(Front Office Management)

ANlaN1IANYIMANGNTUIUIIFINATMAN §1U13BINTTIANITYAHIMNTIUAITUING
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03763222 NM33AN1TOIMNTHALIAT DAY 3(3-0-6)
(Food and Beverage Management)
03763241 nsIANIskaENSAEuN1slugIRalsu sy 3(3-0-6)
(Management and Operations in Hotel Business)
03763242 NTINISHaZNNTA LU ULIUY 3(2-2-5)
(Housekeeping Management and Operations)
03763243 N13ANITHALNITAHUIIUATY 3(3-0-6)
(Kitchen Management and Operations)
03763321 nsdeanslugsRalsausy 3(3-0-6)
(Communication in Hotel Business)
03763322 NI INULLEglugIAalswmsy 3(3-0-6)
(Human Capital Management in Hotel Business)
03763421 msduiuszneunislugsialsusy 3(3-0-6)
(Hotel Business Entrepreneurship)
03763431 FFeeanslugsnalusy 3(3-0-6)
(Ethics in Hotel Business)
2.3 JpanZiaen Lidewndn 30 wuoeda
Thdeni3 sunguivamnvaulaenizuazng i nnws U szmei ssuendn
mudoulusiolud
2.3.1 ngaiviauaulaenig lidesndn 15 wiedn
TdenSouwrusivilaueuivvisiiduiusfuwmudeldiame dadu
sesaluil
wiusivnsdansvisadieas ey Taitioenin 15 wienn
03763357 meianyeannmd Uit Emshg oo 3(3-0-6)
(Personality Development for Service Providers in Tourism Business)
03763358 UseTamaniuazimussaulveifienisvieadien  3(3-0-6)
(Thai History and Culture for Tourism)
03763374 N39AN5§3NansUuY 3(3-0-6)
(Airline Business Management)
03763376 nsviealendamanye 3(3-0-6)
(Adventure Tourism)
03763379 NSIANTTEIUEUN 3(3-0-6)

(Theme Park Management)

Aflan1sAn¥MaNgNTUIUIITIRATMAN §1U13BINTTTANITYAAIMNTTUAITUINNS

nangnsUTuUTILuULEN W.A. 2564

AnLRAUAENTLAZAINEINITINNTT W INE1SENEASANENS InenRiunseiesh dmdinanauns



03763456 mMsdamsaanmuinislussiavieadien 3(3-0-6)
(Service Quality Management in Tourism Business)

03763459 mMsWawaisLTiuazianssunvoniien  3(3-0-6)
(Tourist Attraction and Activity Development)

03763462 Msdansvioaiiendaunns 3(3-0-6)
(Agro-Tourism Management)

03763463 Msviouflelenzngy 3(3-0-6)
(Niche Tourism)

03763464 NITIANITNULNFNIG 3(3-0-6)
(Festival Management)

03763465 MsWaLINsieiewuudBy 3(3-0-6)
(Sustainable Tourism Development)

03763466 MsdanImsvieselneee 3(3-0-6)
(Community-based Tourism Management)

03763467 mMsvieniendeadnasse 3(3-0-6)
(Creative Tourism)

03763468 msdanismsviesiieluendios 3(3-0-6)
(Urban Tourism Management)

03763469 msviesfisniiennudilatnu Sausssy 3(3-0-6)
(Tourism for Cross-cultural Understanding)

03763475 MsvioufeuBsguam 3(3-0-6)
(Health Tourism)

03763477 NSIANITANS AN 3(3-0-6)
(Museum Management)

03763478 mMsdanisvieaiiemamzia 3(3-0-6)
(Marine Tourism Management)

03763490 avnafine 6
(Cooperative Education)

RUUIIBINITIANTTLTIUTH Lidesndn 15 wioeia

03763244 MM3TANITOIMNIVBIAULAZ UL 3(3-0-6)

(Local and International Cuisine Management)
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03763323 N159RN15aUn 3(3-0-6)
(Spa Management)
03763324 ASINNTHALABRUIIUS NN 3(3-0-6)

(Cafe Management and Operations)
03763325 MFTANTNUTALGEN 3(3-0-6)

(Catering Management)

03763326 M3TANIskar IR ILUIS ke A e R 3(2-2-5)
(Bar and Beverage Management and Operations)

03763327 N13IANITHALNITANTUNUNRAIAT 3(3-0-6)
(Restaurant Management and operations)

03763328 miﬂw@uﬁunummmazLﬂ'%laa?im 3(3-0-6)
(Food and Beverage Cost Control)

03763331 wialuladansaunalugsialsssy 3(2-2-5)
(Information Technology in Hotel Business)

03763332 A15NHUTIYNITOINNS 3(3-0-6)
(Menu Planning)

03763333 NSIEONLAZATIALATNDINNT 3(3-0-6)
(Food Selection and Preparation)

03763341 NN9NLUULA IS UARAIANT 3(3-0-6)
(Design and Layout in Restaurant)

03763342 MIeeNUUUUS MIkaeLTrnTsuus mstug n alssisy 3(3-0-6)
(Service Design and Service Innovation in Hotel Business)

03763343 N5IANTsgInalud 3(3-0-6)
(MICE Business Management)

03763344 MsTanIsanLRTaIIY 3(3-0-6)
(Venue Management)

03763345 N139ANITLAZNITANLTUNUNINTTUNLAY 3(3-0-6)
(Event Management and Operations)

03763441 N159AN1333NSOAT Y 3(3-0-6)
(Cruise Business Management)

03763442 MITLMAEALNIMINALGAEMNTIIMIUSMS  3(3-0-6)

(Marketing Planning and Development in Service Industry)
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03763443 NF9ANISLIUIUIEUI U TEINA 3(3-0-6)
(International Hotel Management)

03763444 nMsdan1sfivnanennie 3(3-0-6)
(Resort Management)

03763445 nsdansaluas 3(3-0-6)
(Club Management)

03763446 M33nNslsaINILIAENUAZYRAN 3(3-0-6)
(Small and Boutique Hotel Management)

03763447 nsdanisleamauasiinnuuag 3(3-0-6)
(Hostel and Time Sharing Management)

03763490 annadnw 6
(Cooperative Education)

2.3.2 ngiAvamwissemaiionuendn lddesndn 15 viefin
Tdon3eumaudivladvmisiollil
wuirnstansnvieadiensauady  Liteendn 15 witedn
TidenFeunushmssmadieruedwienaulangumilaindu seming

nasAmSInguengiAmn T raUssmAn TN e

-NRINMWBINGY

03754351 mil?ﬁwmmé“mqmﬁaqsﬁ%ﬁmLﬁa’a 3(3-0-6)
(English Writing for Tourism Business)

03754374 MweangudmsugInaaensiu 3(3-0-6)
(English for Airline Business)

03754375 mwdanguiiiogsiadminieuas 3(3-0-6)
FaununanIsiedien
(English for Tourism Operation and Travel Agency Business)

03754376 awdanguiiiossRauimsguam 3(3-0-6)
(English for Health Service Business)

03754474 awdanguinadadmiugsiaviouiien 3(3-0-6)

(Technical English for Tourism Business)
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KYUIYINITIANITNITLTIUTH laifiendn 15 wiaedn
ThdonGeunvinsssmaiionuondnngulandunilavindu seuing
nainawsanguviongiivatwsssemanwilaniwni
-NRIIINMYIDING Y
03754361 AWIBINGYTINT 3(3-0-6)
(Business English)
03754362 awdanguiiionisdeanslugsiaszsiulan 3(3-0-6)
(English for Global Business Communication)
03754373 A INgUAMTUNIUINTeIIUALIASRY  3(3-0-6)
(English for Food and Beverage Service)
03754376 AwdanguiiiossRauimsguam 3(3-0-6)
(English for Health Service Business)
03754473 Mwdangunatadmiugsnalsasy 3(3-0-6)
(Technical English for Hotel Business)
3) NUINIVADNLES laifieendn 6 wioehn

4) yunIvEnUseaun1saiivdn Bnaunuutugalue 400 Falusnawliaany andu

NanMgnsaulasanIsaunafne
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Evaluation of service quality. Problems and service recovery. Psychological

implementation in service. Ethics in service business.

03763251 sruunsvudsluntsviaadien 3(3-0-6)

(Transportation Systems in Tourism)

wfn wazanudilafsaiussuunisvudsunsveuiien dnvasuay
giJLLUUG&Ja\ﬁxU‘UmsﬂumﬂmudﬂumiﬁaqLﬁaa LEUNNALUANTUAIUTELANANGY) TEUU
mMsfuauelagans Msdansvudaiiensvieaiion mawagULuUMTUdaiiefge
tivieadien wnliumazlenmalunmsfaunssuunmsvudsmenisvieadieagana

Concepts and understanding about transportation systems in
tourism. Characteristics and types of transportation systems in tourism. Various
transportation routes. Fare calculating systems. Transportation management for
tourism. Transport model development to attract tourists. Trends and opportunities

in developing transport systems to international tourism.
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03763252 waAnssutinvioadian 3(3-0-6)
(Tourist Behaviors)
melesgingAnssutinvenien Jadunelu waztadunmeusniiing
sonszuaumsindula UuuungAnssutinvieadisn naiatinvieadien uazuudli
Analysis of tourist behavior. Internal and external factors effecting

decision-making process. Patterns of tourist behavior. Tourist market and trends.

03763253 sinAmean 3(3-0-6)

(Tour Guide)

UNUIM ANUTURAYEY UTEian dnui WarasIenusIaedaninen
ngmineilAsatestutanman sudeuisnsidieonsivierundns mswioudives
faqmand nMsufvanulumsdnies syveduiusuaz@adznisdearsveslanmean
wmadans diiter nmslvimnuasadesuarmaudymianigniuninvienilss n1sUga
werualesdi msdnwuenaa

Roles, responsibilities, types, characteristics and professional ethics
of a tour guide. Laws concerning tour guide. Immigration process and regulations.
Tour guide preparations. Tour operations. Human relations and arts of
communication. Touring techniques. Providing safety and solving problems for

tourists. First Aids. Field trips required.

03763374 N153AN13§35naN150U 3(3-0-6)
(Airline Business Management)
aaRUsENOUTRIENaIMNTINNTTU glmaninsiuy aninianisdu

a19n1150U waziad 0r1en150u srUUNITA1seInN e wardimineTnslaeans
N15UINsElagans seideuisiineanseninaUsena seideuiidaaning n1suuds
AUANDINTA NMINAIN N15IANTSUYARR Lwdltulugnainnssun1stu

Airline industry components. International air geography.
Freedoms of the air. Airlines and network. Reservation ticketing system.
Passenger services. Immigration and customs clearance. Air cargo. Marketing.

Personnel management. Trends in airline industry.

1y =

AN IANINANGATUTNITIINATMTA #1919 IN1TIANTYAEINNTIUNITUIANS

Y

nangnsuTuUTIMuULEN W.A. 2564

AnLRAUAENTLAZAINGINITINNIT NN INE1BENEASANENT InenRiunseiesh dmdinanauns



03763354 s3uaanslugsiaviaaiiien 3(3-0-6)

(Ethics in Tourism Business)

WEN38555N WAIININ199385550 NENTTEIUTTUNISH BT Tan
UATFILNALITTONTIUNNGIAVIDATD Aamsvioaflefleden ausuiiaveumasieo
dpuvosgsiaviondien

Principle of ethics. Ethic evolutions. The Global Code of Ethics for
tourism. Tourism business standards and codes of conduct. Social tourism

enterprises. Cooperate social responsibility.

03763355 weluladansaumalugsiasiaaiien 3(3-0-6)
(Information Technology in Tourism Business)
mmiﬁaaﬁmﬁ'mﬁ’umﬂiuiaéimiaumwi p9AUsTNRUTOLMAlUlal

asaumAlugsiaviendions msusmsiansmaluladansaumalugsiovieaiion Tusunsu

Uszgnidniugsiavieaiion wnlihilusmamveamaluladansaumelugsioviesien
Basic knowledge of information technology. Components of

information technology in tourism business. Information technology management in

tourism business. Software programs for tourism business. Future trends of

information technology in tourism business.

03763357 nsayadnawdmiudliuinnslugsiavieadien  3(3-0-6)

(Personality Development for Service Providers in Tourism Business)

g WA uayisnmsiauyaannmdmiunmsuinislugsiavieadie
M3WAIN1Y NSRaRedeans n1sdeusy 8381un unseImuarnIsWARIsUal o1g
Tuimsiduda msadunnufianelatazasevivlasiogndn nmsdanisteseasou
vosgnAiAntulueuuing adessailusuuins uyweduiuslunuuins

Theories, concepts, and methods of personality development for
service in tourism business. Attire, communication, greetings, manners, courtesy and
emotional development for excellent service. Creating customers’ satisfaction and
impression. Managing customers’ complaints in service tasks. Ethics in service tasks.

Human relations in service tasks.
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03763358 UsziamansuazSausssulneiianisviaaiion 3(3-0-6)
(Thai History and Culture for Tourism)

aafUsznavveLMaionfiondasy Samansuas Sausssulng Ussian
yasmsveniisndelsy SRmansuaz Tausssulng uwawioafismsanlanmeUseifenans
wazSausssulng @umansvieniisnduseiRmansuaz Taussslne

Components of Thai historical and cultural tourist attractions. Types
of Thai historical and cultural tourism. World heritage attractions in Thailand.

Historical and cultural tourism routes in Thailand.

03763361 mMsdan1sn1snataviaaiiesauaie 3(3-0-6)
(Contemporary Tourism Marketing Management)
AuTINeLAE N wETid1Ayreanisnatavieaiien wadnssunisuslan

gosiniaafien MsuUsdunnataLasn1stvuaLdmune N19NNAYNTNIINAALY

qiﬁﬁwiauﬁsn NITIATIERENINUIAGDUNNNITAAIN NITAANNATNA NITITIUNULAY

Waumanavieuiien Maisenaianisviesiieiuaznsding
Meanings and important characteristics of tourism marketing.

Consumer behavior in tourism. Market segmentation and targeting. Marketing

strategies in tourism business. Analyzing service marketing environment. Digital

marketing. Planning and developing tourism marketing. Tourism marketing research

and case studies.

03763371 n'lsﬁ’ﬂmiv!umqwﬂuﬁqsﬁwimu’?ien 3(3-0-6)
(Human Capital Management in Tourism Business )
FuniidesiFeunieu : 03757112
wnAauuysslugsiavienien msdanmeuuyuslugsiavieadien ns

IANNIAUNAINTAI8LATN13TANITAINETTUNNTTIIuYe IS neInsuY v lugsAa

vioufler nmsUsziulszansamannisawulunuuyud uazanuvimeueanis ians

yuuyuslugsRviesilen
Concepts of human capital in tourism business. Human capital

management in tourism business. Diversity management and work happiness

1y =

AN IANINANGATUTNITIINATMTA #1919 IN1TIANTYAEINNTIUNITUIANS

Y

nangnsuTuUTIMuULEN W.A. 2564

AnLRAUAENTLAZAINGINITINNIT NN INE1BENEASANENT InenRiunseiesh dmdinanauns



management in tourism business. Evaluating the efficiency of investment in human

capital. Challenges of human capital management in tourism business.

03763373 nsdansuazmsadunislugsiauien 3(3-0-6)
(Management and Operations in Tourism Business)
JufidiaaiSeusnnou : 03763111

WaLn15ve9gsAatien TassadeesdnsgsAatien n3Tad N3
fufilua szuunisases weadalunsideusenisiiiies N1SARAUNU kagN1IAMUA
I8 MIAAN LarAIRUYegTRA e wazmsHinUfUR

Development of tour business. Organization structure of tour
business. Establishment, operations, reservation system. Itinerary writing techniques.

Costing and pricing. Marketing and financing in tour business and practical training.

03763376 mMsvisaiisnBenangyde 3(3-0-6)
(Adventure Tourism)

dnunirreinsvienfisndemanyste Ussinnveinisvendiendwagsde
Uszinnvesunasisaiiendawanyds msduiunisvendiendwagse nseaianig
vieaflendwagyse nansenunsieniiendwande wualdunsveafiondmayse way
nsAnwIenanLT

Characteristics of adventure tourism. Types of adventure tourism.
Types of adventure tourism attractions. Adventure tourism operations. Adventure
tourism marketing. Impacts of adventure tourism. Adventure tourism trends and

field trips required.

03763379 N1SIANITHIUFYN 3(3-0-6)
(Theme Park Management)
WUIAALAZBIAUTENDUAIUANN NITIANITAIUAUN NITTIANITNTNEINT
ymaa mﬁmmaé’mmsmam ﬂ1i‘{.]JG]ﬂ’]iﬁﬁua’}wﬁuazm%‘laﬂﬁm ﬂﬂi%ﬂﬂ’]i%ﬁ‘uﬁﬁ 19

UIMIINITRU N1T0NLUUKAEN1TINNTITEUNTA! N1TIANTANUNINTTIULAEANNUADASY

wdltdunmsdanisaduaun
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Concepts and elements of theme park. Theme park management.
Human resource management. Food and beverage management. Shop
management. Financial management. Device design and management. Standard and

safety management. Trends in theme park management.

03763456 nsdanispaunwuinislugsiaviaaiien 3(3-0-6)
(Service Quality Management in Tourism Business)

WUIAALAENG YN VBINITIANITAMNINAITUTAT TEUUNITAINOUUTNNT
mMsUfulssganmmsuinslugsiavieadion msussdiunanazmsiesanunlumsuins

Concepts and theories of service quality management. Service
delivery systems. Evaluation and measurement of service and service quality

improvement in tourism business.

03763459 nMsWaILLawisafisauazianssunisviaadien 3(3-0-6)
(Tourist Attraction and Activity Development)

aafUsEneUUAonisanarAanssunsvionfien nseuIunIsHaN
wiawiaafleuarAanssuvieiien unuImvseUAIATELATAALENTURBNTWAILN
wiawloufisuazianssunmsveadien unuwazulouesedumAuazununAniedesiu
nsaLuTd e fiuazAanssuvieiien

Components of tourist attractions and activities. Tourist attraction
and activity development processes. Roles of public and private sectors in tourist
attraction and activity development. National and international plans and policies

related to tourist attraction and activity development.

03763462 nMIsansvieafisndanens 3(3-0-6)

(Agro-Tourism Management)

]
a I

AU NABIIYUNINDY : 03757112

mwmmmngﬂuuwamm/iaqLﬁml,%qmwm USLLANUDILAA
70N NTUNEAT NANNITNITIANISYDILNETINEAT NAANANIINITAYASAU

N1sveniel N1simLIURUUNISYIRLg T Lnyastitefsgatnviowiel N1Inain
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nsvieaiiendununs wuanislunisiauinisienfisndunvnsegadsduniy
NANUTYYILATYFAINOLTBIMINUUINTEIIYAITVOINTLUINAULAINTTL 1080
nagmslunisadiauinnssumissumsioafiondununs

Meanings and forms of agro tourism. Types of agro tourism
attractions. Principles of agro tourism management. Agro-tourism products and
tourism Development of Agro-tourism models to attract tourists. Marketing of Agro-
tourism. Guideline in developing sustainable agro tourism according to the
philosophy of sufficient granted by His Majesty The King Bhumibol Adulyade;j.

Strategy in creating global agro tourism innovation.

03763463 nMsvaaiiialanizngy 3(3-0-6)
(Niche Tourism)

FnwazuazUszinnveansviend snanizngy gidulddudely
Qma’mnsﬁwiaal,ﬁsn mwmmﬁamwiaqLﬁ&JQLawwmju N1919BHULAEN1TAL WY
fumsviofieamzngy nsdiAnwinazuaunliy

Characteristics and types of niche tourism. Stakeholders in tourism
industry. Marketing for niche tourism. Planning and operation study in niche tourism.

Case studies and trends.

03763464 A1FINNITNUWNANIA 3(3-0-6)
(Festival Management)
ANINWHY NITOBALUY NTWAILT N1TUSEANUNY NTELEASUNITNAIA
MAeTgieudsuarnsUssiiunansinnumanaisafisuasnumngsy nsdiAnw
Planning, design, development, coordination, marketing promotion.

Risk analysis and evaluation of tourism events and events. Case Studies.
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03763465 nsWAILINMSYia g auuUd sy 3(3-0-6)

(Sustainable Tourism Development)

unfidaeSouniniou : 03763111

UsgiRnnuiduan uagveulwnvesnisvieaisawuud sty JULUUYDINTT
! Y O I aa ] = O Y] ! |
NIV YILUVEIYU ﬂquwmuwmﬂumiwam 8 UUSgU N1sianIsTulaazdIuI
ANNFURUSAUNUIBITUD U
History and scope of sustainable tourism. Dimensions of sustainable
tourism. Key groups in sustainable tourism. Functional management. Relations to

other sectors.

03763466 nsdansmsvisaiisalngyuy 3(3-0-6)
(Community-based Tourism Management)

wnARMIviennlasyury nsrUINMTNUedaS N TeaTen
Tngyuvy 1ndetnonsvisafienlnsyuvy nansenuvesnsviesfielneyswy uleuied
Rertestunsviouitenlneyu

Concepts of community-based tourism. Processes of promoting
community-based tourism. Networks of community-based tourism. Impacts of

Community-based tourism. Related government policies.

03763467 nMsvis e ndeadneassa 3(3-0-6)
(Creative Tourism)

ndnnsiuguLarAudNvrTes el Tadvassd {ildaldday
delunsvionfiondeaiisassd mseadiondairsassalundazginig nsdanig
nsaanalunsviesiiendiadneassd msveniisndaiassduarUssnnvasinrondien
nseenuuURRNIsUNIeufisndeadieassd wnliulunsviesiiendadsassd

Principles and characteristics of creative tourism. Stakeholders in
creative tourism. Creative tourism in each region. Marketing management in creative
tourism. Creative tourism and types of tourists. Designing creative tourism activities.

Trends in creative tourism.
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03763468 nsdanisnisvieafisnluleaidio 3(3-0-6)
(Urban Tourism Management)

LLmﬁmLLazmmﬁﬂﬁ’zyﬁuadmiviaqLﬁﬂﬂummﬁm 99AUIZNOU AINTU
uazdssmnemnuazmInvesnsvioadisaluniios mlleneidedufagelunsvieaiie
wales fiidulddudevesmvienisdluunilos msdanismsveaiedluaiieanis
duasunsnandunsvesdierlundes nansenuvesniseadiedluadiouasnis
LLf’flSUﬁzymﬂ’liviadLﬁaﬂumLﬁad nsanwnsveadierluniiomedneuarsinsUsema

Concepts and importance of urban tourism. Components, activities

and facilities of urban tourism. Analyzing attraction factors in urban tourism. Urban
tourism stakeholders. Urban tourism management. Marketing promotion with
urban tourism. Impacts of urban tourism and problem-solving. Studies of urban

tourism in Thailand and abroad.

03763469 nsvinafisdionnudladnauSmusssu 3(3-0-6)

(Tourism for Cross-cultural Understanding)

o w 3

A1911PAN BIAUTENOUKATEAMITTIAILSTIN NTIAMAINNIITRUSTIX
nsfndonarnsiufdusiusmsdeauseninad i uinveaiisn dnvazsiuuay
dnwagiunnsstumsiaussaduniianavedian TamATmivas faussslan

Cultural definitions, components and dimensions. Cultural values.
Social contact and social interaction between tourists and hosts. Common cultures

and cultural differences in different parts in the world. Globalization and global cultures.

03763472 nsiduduszneunislugsiaviesiien 3(3-0-6)
(Tourism Business Entrepreneurship )
LLmﬁmﬁugmmﬁmmicgfﬁszﬂaumi ANuMrYeIR UTEnaun1Igsng

viouiler nsadegsialmilugsiaeaden ngssdsunasdotadudmiunmsussnouns

g3favieaiien unugsRauazuvauiuudmivfuszneunsgsiavioniien n1sesniuy

Uinsuaruinnssulugsfevieadion nmsdanisgshevieadien susssuuazanuiuinveu

sodsnuvedgsiavioaiie
Fundamentals of entrepreneurship management. Characteristics of

tourism entrepreneurs. New venture creation in tourism business. Rules and
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regulations for tourism business entrepreneurs. Business plans and sources of
investment funds for tourism business entrepreneurs. Service design and innovation
in tourism business. Tourism business management. Ethics and social responsibility

of tourism business.

03763475 nsviaaiiieaLaguamn 3(3-0-6)
(Health Tourism)

WA AAMINY UsEinm waggULUUYeINSYiDaendaauanm unas
vioufruargavaneUateynansviesfiondeguam wnndnssuinvieadiendsguainnis
faunduduaruinsnmavonfisndsguam nmsdanisiiuinsesiisndagquan
mMsmaamsvieaisndeguamm unliunsvieuilendeaunm

Concepts, meanings, types and forms of health tourism. Health
tourism attractions and destinations. Behavior of health tourists. Development of
health tourism products and services. Health tourism site management. Health

tourism marketing. Trends of health tourism.

03763477 ASIANITNNS AN 3(3-0-6)
(Museum Management)

ANUEIAY LUIAALAZUTZLANVRINNSA I 25us5Tulun15InNIg
WMo Tumounaznszuaunslunssansifissuel wadan1sdauans n1sde
ANNMINELAENITANS Nsauainwinanuluifisiue wRnssuvelinyuiisSue
mMsdnmnnsaifivey Aanssu uardssrasanuazanuagitiey anuduiusszning
Aisfusitumisauniassuazienuilunsinnisiissoe msnwuenaniud
Significances, concepts and types of museums. Ethics in museum
management. Stages and processes in museum management. Exhibition,
interpretation, and education techniques. Care of the museum’s collections.
Behaviors of museum audiences. Organizing special events, activities and facilities
for museum audiences. Relationships between museums and public and private

sectors in museum management. Field trip required.
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03763478 nMssansviesdismnemeia 3(3-0-6)
(Marine Tourism Management)

nEnensmsvienfisanmzia Ussiavmsviendiisamnamzia UseTRuay
audunnvesmsviendisammeta Yasdulemaiunuinisnisveaiisanimeia
NANSTVIUINNSHRUTIEIMIavELa mﬁmmil,%aﬂaqmémiviaal,ﬁmmwua wazlulun
mMsviesfienmea

Marine tourism resources. Types of marine tourism. History and
development of marine tourism. Spectrum of marine recreation opportunities.

Impacts of marine tourism. Marine tourism strategic management. Marine tourism trends.

03763490 dunafnel 6
(Cooperative Education)
nMsuf oA nuludnsauenineutaag aulasenud ldSuuounsng
HADAIUNITIAYINTINULAZNITUNEUD

On the job training as a temporary employee according to the assigned

project including report and presentation.
03763491 528U IeN19@AEMINTTUNITUING 3(3-0-6)
(Research Methods in Hospitality Industry)
nanuazszdeuiside memruadam NsIdeneniugaamngsunis
UINT PABAIUNITUAUBLALIIBINUNTIVY

Research principles and methods. Defining research problem of

hospitality industry including research proposing and presenting.

03763497 GHENTY 1
(Seminar)
miﬁ’lLauaLLazaﬁUi’]aﬁasﬁaﬁmaﬂw’mqmammmmiu'%mﬂuiz@fu

USeyay w3
Presentation and discussion on current interesting issues in

hospitality industry at the bachelor level.
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03763498 Jaymiiie 3

(Special Problems)

a

N13ANYIAUATIININEAAIMNTTUNITUSNTIRAUUTYINT waziSeulses
a <
WYULUUTIBU

Study and research in hospitality industry at the bachelor degree

level and complied into a written report.

2 dvidusiaiviuenviangns

Y

03753113 LATYFANANITINIAINTUDAEINNTINNITUING 3(3-0-6)
(Business Economics for Service Industries )

AU et U i uIvATegAtans JaymiiugIunieasygng
1A5985194ATEENANURAAMNTIUNITUING QUAIA QUL AREAIN NITIATIENAUNULAY

v a

s8lé Tassadramann nsdeasalugnanunssunsusnms masndulaamu audunn
YoalATwgAaRUMINEINTA) NANTENUTBINIEIAT R NTIFogAAMNSTINTUI NS

Basic knowledge of economics, basic economic problems, economic
structure and service industries, demand, supply, equilibrium, cost and revenue
analysis, market structure, pricing in service industries, capital investment decision,

economic fluctuations and forecasting, the impacts of economic conditions on

service industries

03754351 nsillsunwsinguiilagsiavisailea 3(3-0-6)

(English Writing for Tourism Business)

JefidoaSounnniou : 01355103

v o Y A a

inwen1slisun¥sInguian1sdsaisiieiduiiteniieitesiunis

v a 1

viouflen N151959158aUNUNTAUNIG MTTeuaamneiddgynisginoogadean
nmalguaamneldneunegsia madeuienislavanuazUssmduius uagnaidou
iiensafasnulugnanynssuvieadion

Writing skill for commmunicating about travel-related topics, travel

plans discussion, professional business letter writing, business correspondence
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writing, advertising and public relations writing, and job application writing in tourism

industry.

03754374 AMedenguaInsugIiaaenisiu 3(3-0-6)

(English for Airline Business)

Auniideaiieunney : 01355103

N15YIUINITINYE 4 AU Taetdun1sila n1sye N1587U wagn15 38U
Fitazduiumagsia arensiu msvihdisesiitls madadu msdszna msdamsiu
Hamuesilawans uaznsuinmsuuedosdy

Four skills integration; emphasizing on listening, speaking, reading,

writing. Vocabulary and idioms in airline business: making reservation, checking-in,

making announcement, dealing with passengers’ problems, and in-flight services.

03754375 MYBINEHNTINRMNEMAFIINUININITIBNNEY  3(3-0-6)

(English for Tourism Operation and Travel Agency Business)

a oy = J

AYINADILIBUUINDU : 01355103

Uszgndldvinwenidinguiensindedoas Ussaiuaiu asdnnsey
LONANTANNY MAgIUeiUgIAAULTET
To apply English skills in communicating, coordinating, and preparing

documents related to tour operator and travel agency.

03754376 AwSanguiiagsiauinsguam 3(3-0-6)

(English for Health Service Business)

JuniidesiFounnnou : 01355103

ysanmsvinuennsile wa 81y wazideunwdanguiiionisdeanslugsia
UINIEUAIN WarAMNAINIanenwIsangui elideyaifedfulusunsuuinimis
aun I wiininaauazuindeunas lnaituasnsaunundand aunut malnsdmiuag
nsdeulsinovanmunedidnnseting

Integrating English listening, speaking, reading and writing skills for

communicating in health service business. Developing English competency for giving
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information about health service program, relaxing massage and spa packages with

emphasis on face-to-face conversation, phone calls and email correspondence.

03754474 awsanguimaiiadmiugsiaviaailen 3(3-0-6)
(Technical English for Tourism Business)
JviideeSeuniniou : 01355103
m'i*’dizqmsﬂ%’ﬁﬂmmmé’qﬂﬁ]ﬂhﬂﬁ%ﬁﬂﬂﬁ@ﬂﬁﬁ@&Lﬁ&ﬂ Tnensiln
ussereyana wan1sal @aaudt d9ves wazvuusssudouuseind saude nmsyali
MUzt NTEUNIY wazn1FIANTAweiates
To apply communicative English skills for efficient tourism. To
practice describing people, events, places, things, traditions and customs; giving

instructions and directions; questioning; and dealing with matters related.

03757112 29ANISUAZNITIANTS 3(3-0-6)
(Organization and Management)

WUIAAKAETTRININITNNNITIANTT VOB DIANITLATNITIANIT N3
AndAUlY N19919UKY NM5TRBIANTT MITanTIneInsuyed Angdil nsadausegela
nsfnsiodoansluesdnis msdansanudpudaaznsaugy

Managerial concept and its evolution, organizational theory and
management, decision-making, planning, organizing, human resource management,

leadership, motivation, organizational communication, conflict management and its

control.

03757223 N153ATLABIUITUIUAZADATIND 3(3-0-6)
(Quantitative Analysis and Business Statistics)

MM enINTeTendaliunaenlaluniegsia msdndulaniele
anuldutiueunaznelirndss mivsesgndldlusunsudadu aruniasdu nisuan
wasmudRziu Madesziunseev nsuszgndldlusunsudadu nsiesiziaul
semsiaBuLlas MImuANALAMAIREY LUUTIABINTYUAINT MIIATIELNITENE

LagNIIINaBIEIUNITal
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Quantitative analysis theories for business application, decision
making under uncertainty and risk, application of linear programming, probability,
probability distribution, Markov analysis, application of linear programming,
sensitivity analysis, game theory, inventory control, transportation model, queuing

analysis and simulations.

03757231 NYNU1BFINY 3(3-0-6)
(Business Law)

ANWUINEDUNNINYMNIBTIAD WudARLA B fUN Mg TAauAY AL
Wunn Uszianvesnguune nszuiun1sgAsssu n1sssiudednivlaemiauas
BUYIANAINITLALANUTURAN B IMAZ I

Business legal environment, concepts of business law and origins,
types of law, justice process, settlement by court and arbitration, civil and criminal

liability.

03758111 RANNIIAANNA 3(3-0-6)
(Principles of Marketing)

AMUNUIBUAZLUIAAATUAITAANA ATEUIUAITNNITARIA ‘anﬂiill
Austan nsuusdiunan nsidenaatalving nsivuanagng wavdiuussaunig
A1RAR

Meanings and marketing concepts, marketing process, consumer
behavior, market segmentation, selecting target market, designing strategies and

marketing mix.

03759211 ATSIANITNINIFEU | 3(3-0-6)
(Financial Management [)

VOULALATUNUIMVBIUTININNNTRY Tngusvasiuaznudfnves
NIANITNINITRU VANNITINHHULATATUANNINITHY TaTeasIadunu aulsean

RUNY SR IHANDULNULAZNNTIANITANUFBNNMTEU NTIANTUNAITUY LT BZY
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UIUNALaYIZEZE1 NTIANITAUNTNG Mguﬁsuuazﬁuw%ﬂEfmﬁl,l,awiﬂmaguﬂ
NINTRY

Scopes and roles of financial executives. Objective and significance
of financial management. Principles of financial planning and control, capital
structure, capital budgeting, rate of return and financial risk management.
Management of short, medium, and long term sources of capital. Management of

current and fixed assets. Other financial policies.

o

03760171 WaNNISU 3(3-0-6)

v

(Principles of Accounting)

AAUYNE LUIAALAZAUAIAYIINITUYY wantazdIsn1stunnUayd

a v A

19950 Y% NANNITIANANTITANTUIIULALFIUENIINITEY N15URTUAENITTAVINTIEY

v v
a 4 ] U a U s aa 1

V]’]\Tﬂ”liLEWUENﬁjﬁ’i]U%ﬂ’]SLLazﬁqiﬂf\]%am’m’]ﬂiU NsUQYTEMTUEUNING NHAULAZEIUVD
191989

Meanings, concepts and significance of accounting: accounting
principles and recording, principles of double entry, adjusting account and closing
entry, principles of profit assessment, preparing of financial statement and report,

and knowledge of cost accounting.

03760205 nsyditensianisgsiavieaiien 3(3-0-6)
(Accounting for Tourism)

JyfidesSeumnnow: 03760171

o

AUNLNY WUIRA HENNTS warANdAYUeInsT T onsdanas
g3faviouiier msUszendldnsdnddunu nmenddenisianis uasdynmatudniy
nMsflununiedugsiaendsn ulsuisnauaznsdeduladusadniugiia
vioudien MsdnrisuUszana Mgty Mslensiiarnsussiulasinis
aevu LLazmimUQMﬂwaiuﬁﬂw%’uqiﬁ%viaqLﬁm

Meanings, concepts, principles, and importance of accounting for
tourism business management. Applying cost accounting, management accounting,

and financial accounting for tourism business operation. Price policy and price
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decision for tourism business, budgeting, financial statement analysis, analytical and

evaluation in projects investment, and internal control for tourism business.

03761111 WANNISNAALAZNITANUUNS 3(3-0-6)
(Principles of Production and Operations)

LUIRANIIAIUNISHAALAZNISANLTUNS N159ANTSNM FTNsneadd

1%
=1

WaEAMITIAWIUTIIM N1FINWHUKALANTANTUNINTTUNITHAR N1TIANITIER N1SINTD
N15IANITHEN NITTANITAUAIAIATY NITIANITAIVANAMNIN kazNITUSUUTINENNN
Concepts of production and operations, general management,
statistical and quantitative methods, planning and operating production activities,
materials  management, purchasing, production management, inventory

management, quality control management and improvement of productivity.

AND5UNE51873Y (WUUIIVINITANNTITAITLTINTY)

1. MedvMdusiaivvamdangns

03763111 anudifasdulugnanunssunisuinig 3(3-0-6)
(Introduction to Hospitality Industry)
UseiAkagdTAUINISURIQAAINNTIUNITUINNT UTeLANUeegsiauing

warFULUUIUUINT ‘wé’ﬂmﬁmmiLﬁaaé’ﬂuﬁjﬁw?mi wWIltuYeegInauing
History and evolution of hospitality industry. Types of hospitality

businesses and service patterns. Principles of management in hospitality businesses.

Trends of hospitality businesses.

03763112 ANINYIPAFINNTTUAITUING 3(3-0-6)
(Hospitality Industry Psychology)
wnAnuaENguitugumMdaine Jaseduininediinadenginssu

tnvieadied nmsfuiuazmisifeus msgsle yadnamuazuyweduiuslugsfauinig

Vimuaf pnufianela n1sdeans n1sUszidiununInnTuing Jagvuasnisunlatemm

n3U3nns mMsthuandsinenluldlunuaunisuinig ssusssulugsiauinis

Basic concepts and theories in psychology. Psychological factors

affecting tourist behavior. Perception and learning. Motivation. Personality and
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human relations in hospitality business. Attitude. Satisfaction. Communication.
Evaluation of service quality. Problems and service recovery. Psychological

implementation in service. Ethics in service business.

03763221 A15ANNITINUUSNITEIUNTN 3(3-0-6)

(Front Office Management)

wnAnAEITuNITInnsesin sruunIsdsesiesin nsdnassieain
NIIAMRINA NSADUSU Msawzidou nMsusnsaudunisy waluladarsaumelu
Msfnsedeans M3T1sziiu MIUszamnUAURENAI9 N159ANS MuAulasnde
NFATINTFIY HATNITIANITAMNINVBNIUUINITAIUNN

Concepts of room management. Reservation systems. Room
assignment. Room rates. Reception. Registration. Luggage handling service.
Information technology in communication. Payment. Coordination with other

departments. Safety and security management. Standardization and quality

management in front office.

03763222 MIIANITEMITUALIASDIAN 3(3-0-6)
(Food and Beverage Management)
WAAAEIAUNTTANIIEILEIMNS uaziASBeR ANUAIATIIVBIGNAN

MsAUIIL LATNSAIUANAMAIN NSHAIA MIIEY N1TTANNSFNUEMS WasiATasmY

Tugsia wagedAnIinen NtlAnw
Concepts of food and beverage management. Customer

expectation. Quality operations and control. Marketing. Financial. Food and

beverage management in businesses and organizations. Case studies.

03763241 msﬁ'ﬂmiLLaxmsﬁﬂL‘ﬁumﬂuqsﬁﬂi\miu 3(3-0-6)
(Management and Operations in Hotel Business)
Jwriideadeusnnau : 01130111 %3a 01130171
Uizi’ﬁm’]mﬂumLLaM'Gumm'i‘uaﬂqmammsuiiqLLiaJ Useunm way

LUIAANITIANTITETILTY TATIATNNITIANIT TEUU WaTNITAEUNIT STUAIUNTN

ANSA3HULAZNITUSNITENMTHAZIAS DIAY SukiTL NUIAINTIULAYOUUITS Uy

HAZNIIAIUAL NITVIBLALNITAAIN ﬁ'ﬂwmﬁmmmazmw%mwa&ﬁﬁ'ﬂmﬂi&LLiaJ

wRlUNYegnaIMNTINLI I Anwiuananiun
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History and development of hotel industry. Types and concepts of
hotel management. Management structure. Systems and operations. Front office.
Food and beverage preparation and service. Housekeeping. Engineering and
Maintenance. Accounting and control. Sales and marketing. Management and

service skills of the GM. Trends in hotel industry. Field trips required.

03763242 N1359AN1SKAZNIANLHLIULITIY 3(2-2-5)
(Housekeeping Management and Operations)
JuidesSeuandeu : 03757112
Uszianudusvesiiwnusuuazssiauinisfinn laseadisdiueny

wiithu miienusuiaveukaruiasgunsufuRnueduLitl a15via

avenuaziA3esiievAuazen uiuaraudnia nMsvhanuazerntesinuYnLay
nsUngesne MmsdaassmaerudmiumsujiRauihaiuareiniiesin queundeuay

AuvaonAslun1svingu n13innsauAIAIREITesdILULLUIY T18laResin Anw)

uananuil videRnUfuReuutiu
History of lodging and lodging businesses. Housekeeping structures.

Responsibilities and operational standard of housekeeping. Cleaning agents and

equipment. Linens and laundry. Guest room cleaning and maintenance. Staff

allocation for guest room operation. Hygiene and safety in workplace. Inventory
management of housekeeping. Hotel room revenue. Field trip or housekeeping

practices required.

03763243 N1353AN15KAZN1TATINIIUATY 3(2-2-5)

(Kitchen Management and Operations)

mnui3esemns uarqueuniolunisuseneusimis Tassadnaveaunun
afilulsssuuazdnmans ssuunsaiiunuat Ussinnvesasiuazgunsal n153195
A%y Msdansgunsal Tuass msusznevemsvesnsifeunasasaiiu n15319un
FIEN1TDMITHALNITATUANAUN LIV

Food knowledge and sanitation in cooking. Organization charts of
kitchen departments in hotels and restaurants. Kitchen operation systems. Types of
kitchen and equipment. Kitchen layout. Kitchen appliances layout. Cooking in hot

kitchen and cold kitchen. Menu planning and food cost control.
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03763244 msa"fﬂn'ﬁa'lmsﬁ'm?iuuazmu'ma 3(3-0-6)

(Local and International Cuisine Management)

ANUVNETOIE SV D30 LLAZEMNIUNLNYA SEUUeMS WhAemsdnms
sumsewvnsTiesiulazNTA lugsAaUi MIlasMMeaiivadens ARSIz
viowinadeassd mtamsuezuazvesdeiiannmasidumsgveuitlunsuszneuems
LagMsUIMIos snAsgueauaengazileuiinentesmaiannsemse sl edfisyadn

wazawyBenmlumsulsemuewns Msfinwuenanui

Meaning of local and intemational cuisine. Food system. Concepts of
managing the local and international food in service businesses and gastronomic tourism.
Farmers' market and creative tourism. Garbage and waste management resulting from the
operation. Cooking hygiene and food services. Food standards and relevant regulations. Menu

development to add value and aesthetic in eating. Field trips required.

03763321 ms%mﬂuqsﬁﬂwuw 3(3-0-6)

(Communication in Hotel Business)

LLu’Jﬁﬂmﬁamimdqiﬁﬁ] unuImreInsdeansnielusaznieuenly
USUNYDIgINALTeUTY E‘ULLUUﬂﬂigaaﬂiLLazﬁaluqsﬁ%IiﬂLLiJ,J nslATsidonuarnis
panLUUAe naidies nagnsnisdearsnisnaiaddsialugsAalssusy Wnwenis
Aaredoasszineyana adanisiiauenisgsiadiuiansssy n1sasdeseana
gndnIsInevedgIialasisy msdeansnnzingelugsialsausy

Concepts of business communication. Roles of internal and external
communication in hotel business context. Communication types and media in hotel
business. Content analysis and media design. Content marketing and storytelling.
Digital marketing communication strategy in hotel business. Interpersonal
communication skills. Presentation techniques in cross cultural business.

Negotiations and hotels sales strategies. Crisis communication in hotel Business.

03763322 n1sdansnuuyedlugsnalssusy 3(3-0-6)
(Human Capital Management in Hotel Business)
JuiideiFounniou : 03757112
WIAALAENYHNITIANITN UL lUUTUNGINALTIUTN BeAUTENOU

waznszUILMsinnsuiywdlussialsusy Weulunsufifeu Samsssunisuing

N5an Ul BT LaENITHRAILIASWINILAIUNITUTNIT NMTHRIUIFUTTAULA Y
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N13U3NT5 NIFIANITAULAL NIFATNTNU N1FTANITTINTAIUTTINLTIRIY N1FEFAIN
RARUAUNTNULT Y

Concepts and theories of human capital in hotel business context.
Components and processes of human capital management in hotel business.
Workplace conditions. Service culture. Human capital investment and service
workforce development. Service competency development. Talent management.

Team building. Hotel cross-cultural management. Hotel employee engagement.

03763323 N1359AN158UN 3(3-0-6)

(Spa Management)

JwridesSounnniou : 03757112

TTmuinisvesaln Uselanvesgsiaall esAusznauvesgsiaaun
N9ANITUATNIIANTUIU N1THAINRATNITALETUNIINAA NENHUNUATNITINDINNT
Tuath SSossauiietos uunliuvesgshaau mafinwuenaniud

Evolution of spa. Types of spa business. Spa business components.
Management and operation in spa business. Marketing and marketing promotion.
Spa product and spa cuisine. Ethics issues. Trends of spa business. Field trip

required.

03763324 N133AN1sHAzAHLIUE NN WA 3(3-0-6)

(Cafe Management and Operations)

wialdugsfafiuniun wnAefIuN1TIANITIIUN LA NTAL LY
mmiﬁaﬂmuw ANIHUIIBNITHAT DIAY N13uHUkazIngUNsalluT NN
n153nN1IMIngInTuyEdlugsAasunuil invevesun3ani n15UIN1TanA quanuny
waANUABAALIUNITUINIT NMIAIVANALNULAENITTANITAUAIAIAG NITAMUILKY
33093 UN W

Cafe business trends. Concepts of cafe management and
operations. Coffee knowledge. Drink menu planning. Planning and equipping in
cafes. Human resource management in cafe business. Skills of baristas. Customer
service. Sanitation and safety in service. Cost control and inventory management.

Developing a cafe business plan.
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03763325  assamseudaiies 3(3-0-6)

(Catering Management)

JufidasiFeusinou : 03757112

Faumanudndes Ussaon WaEFULUUNTINGIU NSOBNIUUIIENNS
919115 WaLlA3 eI N1IAILIUSNRIMS N13AIVANANAYEIA uazAIUUaDALY
ANTOBNLUUANWAIAUT WazULUUNITINIUNITVIE KAENITTUIDINITIANITAUNUNNT
NN UNIFIAY

Evolution of banqueting. Types of catering. Menu design. Food
quantity estimate. Food safety and sanitation control. Site decoration and theme

design. Selling and booking. Cost management. Manpower planning.

03763326 MITANITHAZN1SALINIUUNSUazIASaSAN 3(2-2-5)
(Bar and Beverage Management and Operations)
WIAAAEIUNTUI NSRS eAY mmi’uazﬂizLﬂwuaqm‘%'aﬁu N1599

MeunsuazgunIal nsdnn1sdudiasads  Msiusnw finvenisuinisauuIsuay

nsufiRnsguenndiuazanuvasadelunsiham anusuiisveulunsuinisiesesdy
Concepts of beverage services. Knowledge and types of beverage.

Bar layout and equipment. Inventory management, storage. Bar service skills and

operations. Hygiene and safety in workplace. Responsibility in beverage services.

03763327 A19INNITUAZANITANTUNUAAAIAT 3(2-2-5)
(Restaurant Management and Operations)

wlHUgINAAMAIATT LWIARAIUNITIANTTARMIAITHATNITANTLY
N139ANITNINYINTUYLE NITINURLITIENITBINTRALANUATIAT N1TIARIARNAIATT
nseRukazIngUnsalludnnians Funpunsujifanulusanans N3AIUANAUYY
WAZNFIANTTAUAIAIARY NITHRILIUNUGINA

Restaurant business trends. Concepts of restaurant management
and operations. Human resource management. Menu planning and price setting.
Restaurant layout. Planning and equipping in a restaurant. Operation process in a

restaurant. Cost control and inventory management. Storage Developing business plans.
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03763328 nqsﬂQUQué\’uuuawwqiLLaxLﬂ‘%mﬁu 3(3-0-6)

(Food and Beverage Cost Control)

]
a =

FufausyuNInay : 03760171 way 03761111

WIAANEINUNITIANTAUNY UATEBAYIY NITAIVANNITHANTLAY

AUNU LAZAMNAINUBIBIMTUAZLATBIRY

Concepts of cost control and management of sales volume.

Production controls in relation with cost and quality of food and beverage.

03763331 walulagasaunalugsnalsausy 3(2-2-5)

(Information Technology in Hotel Business)

JvfidesSounnniou : 03757112

lasasnnisinnisuagsruuinalulagarsaunelugsnalsawsy ssuy
widlgg Biannsefindlugsialsausy nsldlusunsudniagudmsunisanfiunisgsia
Tsausy  mylesgideyaiiensnauny anudasafonisaeuiiames susssunislianu
wialulagansaumne

Management structure and information technology in hotel business.
Electronic commerce systems in hotel business. Using software program for hotel
business operations. Data analysis for hotel business planning. Computer security.

Ethics of using information technology.

03763332 N15NUNUIIINITBINS 3(3-0-6)
(Menu Planning)
JwrfidesSeuniniou : 03758111
‘anﬂiimadqﬂﬁﬂ mﬁﬂszl,ﬁuﬁunu MIAALATIANDIMTHAZLAS DAY
mseenuuuluTEMIIMsLaTIAS e
Customer behavior. Cost estimation. Pricing food and beverages.

Menu setting and design.

03763333 N13LHDNUATNITIALATENDINNT 3(3-0-6)
(Food Selection and UsgtAne v mantaguinig Mé’ﬂﬁugmmitﬁaﬂ

911113 NIATEUDMNTUAE N15UTIBIMNS mim‘uQu@mmwmmﬂmmﬂ%"aq?{m A

Uasnfouarnistoatu nsuudouluemns Isﬁﬁl,ﬁmmﬂammﬂmm NTUINITBIMT

NIIUHUIIENITEINNT NMTAAFUNUBIMITUAZNITAMUATIAT NTUYUIBUNTLENS
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Types of food. Food nutrition. Basic of food selection, preparation
and cooking. Food and beverage quality control. Safety and prevention of food
contamination. Food borne illness. Food service. Menu planning. Food costing and

pricing. Seat turnover.

03763341 N1399NLUUKAZININNTUANAIANS 3(3-0-6)

(Design and Layout in Restaurant)

JuiidesSeuandeu : 03763241

WAAEITUNT0aNKU LKA RIS lUARAIATT N15IRUNITOBNLUY
wazMITANe Mlnsiuiindunssandusamens msdenaedosdieuazgunsal
Tudnnias wudlduvesniseankuukazdniggunsal AnuaIaniuazaunelazes
gndiifiie  n1seenuUULATdAIT NsThsIsRwILAEN1sIANIATUTERS AN sy
N13ATUANTIANNITEDNLUULAZNNTININ

Concepts of design and layout in restaurant. Planning of design and
layout. Space analysis in restaurant layout. Layout of tools and equipment in the
restaurant. Trend of restaurant design and layout of tools. Customer expectation
and satisfaction with the design and layout. Maintaining equipment and energy

saving management. Cost control of design and layout.

03763342 N150aNLUULINISHAzInNIsuUSMslugsialseusy  3(3-0-6)
(Service Design and Service Innovation in Hotel Business)
mmitﬁmé’u%ammamww%ms LUIAAUIANITUUTANT N1500NLUY

AUAR TTN1TORNKUVUTNTLAL L TANTTUUINIT0E19ET19a AL LG TN TSN N15TANTS

ANAINUINNT Nsaafiuilisausnistugsialswsy waluladuasuinnssuuinislugsnia

T5ausu wnldunsusnislusuiae
Introduction to service design. Concepts of service innovation.

Design thinking. Service design methodology and creative service innovation in hotel

business. Service quality management. Creating service blueprints in hotel business.

Technology and service innovation in hotel business. Future service trends.
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03763343 n1sAnNIsgInalud 3(3-0-6)

(MICE Business Management)

AUNNIY BN¥AzUeIgINatud N153RN15N15UTEYL N15TANTTNIS
viewipndioidusneta msdamsmsussaaAndn msdnnisnunansdudn fiddnldde
TussAaluduazanuduiug 1nsgrugsialud msdanisaniudidnau unlifuuaglena
N1953N9

Meanings and characteristics of MICE business. Meeting
management. Incentive travel management. Convention management. Exhibition
management. MICE stakeholders’ management and relations. MICE business

standards. Venue management. Business trends and opportunities.

03763344  m1sdannsanIuAiRIY 3(3-0-6)

(Venue Management)

AT S wasdnuaesdonuiidnny mednavesanuiidanu
nsdansantufidasudanded lassarsuarszuunisiniunuvesgsiaiuianis
A0UATANY MTIANSILT Aedrueauasankarnsusnsaeluaauii T
ﬂ’]iaﬁ)ﬂLL‘U‘ULLU’Jﬁﬂﬁﬂ’]‘uﬁlﬁlﬂﬂ’]u ﬂ’15ﬁlﬂﬂ’1§U%ﬂ’]iﬁﬂ‘1ﬁ§’UE§§ﬂL§@u ANUaBNN VDY
anuiidauuaznsianisanuUasads nsfinwuenannuil

Meanings, types and characteristics of venues. Venue anatomy.
Commercial venue management. Structure and operation systems of venue
management business. Venue space management. Facility and venue service
management. Theme-based venue creation. Visitor service management. Venue

safety and security managements. Field trips.

03763345 N13IANITHALNITANTUITUNINTTUN LAY 3(3-0-6)

(Event Management and Operations)

ANUFUTUSTEMIN9gIALNE AUNTTARINTIUALAY UWIAA ALY
wazUszinnuesianssuiey §9nauiieardn n1sdnwirudululd nmsnuauuas
nMsdnnsnuRanssufivay . msdaaiunufanssufivey MsmuauarMTANIALED
NIUANY

Relation of MICE business and events management. Concepts,
meanings and types of events. Event Professional organizers. Feasibility studies.
Event planning and management. Event promotion. Control and risk management.

Case studies.
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03763421 nmadugusznaunislugsialsausu 3(3-0-6)

(Hotel Business Entrepreneurship)
v ideaisauNInaY: 03757112
a < v [ 13 a

wwAnvesruduguszneumsuazmailuguseneunislugsialsausy
sUnuvrasmuludiveslugsialswusy wuildugaamnssulsausu AuUuaznagnsnis
WUITU N1919UNUNTRUKAENSRRILILNUEI ALY TadsAuuazluaygmiuatasly
NIANIUTINTINTH LUIANANYBINUTENOUNITNIFIAUTYDITINILTHTU AUNINIEY
° Y] & v Ao A a
dnfumatugusznaumsndstulugsialseusy

Concepts of entrepreneurship and entrepreneurs in hotel business.
Forms of ownership in hotel business. Trends in hotel industry. Competitors and
competitive strategies. Financial planning and developing hotel business plans.
Regulations and related licenses in operating hotel business. Concepts of social
entrepreneurs of hotel business. Challenges of becoming sustainable entrepreneurs

in hotel business.

03763431 38AENTIUTINALTIUTU 3(3-0-6)
(Ethics in Hotel Business)

ANUMUNULAZANANAYVDIITETITU TIWUINITNINRTEFITU WUIAA

WaENgUNEINUITYTIINNNGIND MANATIIWTIUMTHRAUNEILAN ANUTURAYEUVDY

P
[

gsnalsaususegidiuladnndy mssnlugsialswsunigliuuifnveniswau gy
NMSMAUHANINITLTTH UINTFIURALITIIIUTTUNNGINALTILTY

Meanings and importance of ethics. Ethics evolution. Concepts and
theories of business ethics. The Global Code of Ethics for Tourism. Responsibility of
hotel business with stakeholders. Hotel business operation under the concept of
sustainable development. Hotel corporate governance. Hotel business standards

and ethics.
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03763441 N159AN15§NATRETY 3(3-0-6)
(Cruise Business Management)

WLIN13P09gsRaTed sy JUTENUMEYedTe BIRUTENaY UALSIAA
MAIT09 LA UNINAULT D 9IUVTAITEIUA)UULT D N1TIVURY LAZN1TAAIA
N15IANITUARINT hagnuneiitieIves

Development of cruise business. Structure of ships. Components and
related business. Cruising routes. Functional divisions on the cruise. Planning and

marketing. Personnel management and related laws.

03763442 MITNUALLASHANNTANALURAF N TIUNMIUIMS 3(3-0-6)

(Marketing Planning and Development in Service Industry)

JyfidoqSeunnniou : 03763321

Tergianiunisalinsziyauds yeeu lona wazguassndiasizi
Amn1suyadulugnavnssun1suinas wagdinsigvianimnian1sidiulugsnauinig
N13IURUNIIAAIALLTIAIUINIT MsvuaLuInmsUURluuny wazn1smiugulag
TflUsunsudnsagy

Situation, SWOT, competition of service industry. Financial analysis
in service business. Marketing planning in service industry, implementation, and

control by software.

03763443 N15IANTTLSITUTERINUSTINA 3(3-0-6)
(International Hotel Management)

N13AM LA RIS SUTENIUTEWAS YT LagseuuNIsINNIT NS
ANTIUTIND N1ITANITAUNTNYINTU YWY NITAIMUANINTFIUNITUINT wudldunis
wistulugnamng sy

International hotel investment and development. Agreement and
management system. International hotel operations. Human resources

management. Service standardization. Competitive trends in the industry.
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03763444 nsdanIsiwnaInaIne 3(3-0-6)
(Resort Management)

LLu’mqﬂLﬁﬂﬁﬁUQiﬁﬁlﬁlﬁﬂmﬂﬂaﬂﬂﬂﬂ Wqﬁﬂiimmqﬂﬁﬂ N1999ALUY
anufiwnnsRaLIRaZN15TANTT NsdaRanssuinrow wurldudiwnaineanialy
DMAMNTTUUINNG

Concepts of resort business. Customer behavior. Design for different
resorts. Development and management. Arrangement of recreation activities. Trends

resort in hospitality industry.

03763445 ANSANNTTELNES 3(3-0-6)

(Club Management)

JuriideaFeunou : 03757112

NITUTNIT NITALEUNIT LLa8afﬂ‘WLL’méJaiJ‘Vl’lﬂﬁq’iﬁﬁliuqmﬁﬂ%ﬂiimﬁimﬁi
NMsIATIZINA1A NMSANSEuaEnduRLS n3dan1semns wasiedesdiulualuas nis
PNURNUNITNER LAZNITUTNIT ATIANITAIUNTNIU A1TIAYIIIUNITHY LAENITAIUAN
NNIRUNTIANS LN TaliAY wasnalAny)

Administration, operations and environment of business in club
industry. Market analysis. Member relations management. Food and beverage
management in club. Production and service planning. Staffing. Budgeting and
financial controls. Managing of special events and case studies.

a

03763446 nsiaMslsausuYUInEnLazYAn 3(3-0-6)
(Small and Boutique Hotel Management)

ﬂ’J’]@JmﬂBLLazﬁﬂwmzﬁﬂaﬂIiﬂLLiﬂJ%U’mLﬁﬂLLazyjﬁﬂ LUIAANITIANT T
Tsswsuadelug n1sivuasaiadmanedinsunisdanisissusuauiaidnuazyfn
‘WqﬁﬂiiuLLazmméfa\ﬁmiQﬂﬁ’] N199DNALUUAUALAZUTNTT NSIANITAMAINUIANG
STUUNTIANTLIALTH mﬁ@manaqmﬁmmmm msf{’]’mmil,%ﬂﬂaqwﬁ‘ NIUANY

Meanings and characteristics of small boutique hotels. Concepts of
modern hotel management. Market targeting for small and boutique hotels.

Consumer behavior and demand. Product and service design. Service quality

1y =

AN IANINANGATUTNITIINATMTA #1919 IN1TIANTYAEINNTIUNITUIANS

Y

nangnsuTuUTIMuULEN W.A. 2564

AnLRAUAENTLAZAINGINITINNIT NN INE1BENEASANENT InenRiunseiesh dmdinanauns



management. Hotel property management systems. Strategic marketing

management. Strategic management. Case studies.

03763447 nsdnnslaamanaziiinuu i 3(3-0-6)
(Hostel and Time Sharing Management)
wuIAALATEgA1aaskUsdu n1sdanisgsfauysdu lontawaznis

a a a o o a v a_ dwo

WasuuwUaIesgsnafiinusy nvsneiinedItes ANunungLasUsziAnedgsnaninuuy

w1 n1sdnwianudulilduazlonianisgsia nisivuaidinuieniniseain

NOANTIUUATANADINTT MIWAUHEAT LAz UINTIugsAIMANUUURU LY nagns

N159AN139ElA N1IAINUAYBINIINITINTINUIY NAENTNITAAIAKAENITTNY I

% [ U 6

ANUFURUSNAT N13IANITNINYINTUYWELAZNITIANITAUAINAITUINT TUTTTULAL
N33ANSNAYNS

Concepts of sharing economy. Sharing business management.
Opportunity and change of accommodation business. Related law. Meanings and
types of accommodation business. Feasibilities studies and business opportunity.
Market targeting. Behavior and demand. Product and service development for hostel
and time share business. Revenue management. Distribution channel management.

Marketing strategies and customer relationship management. Human resource

management and service quality management. Ethics and strategic management.

03763490 aunaAnen 6

(Cooperative Education)

nsUfuAnuludnwaeninaudinm mulassud dFuteumng
PADAIUNITIATINTIBULAENITUEUD

On the job training as a temporary employee according to the assigned
project including report and presentation.

[

03763491 521UUITIeN19@AAMNTTUNITUING 3(3-0-6)
(Research Methods in Hospitality Industry)

nanuaysuileudside msmmuadam MATenenugeamnIsunis

UINT HADAIUNTUNAUDLALIILNUNTINY
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Research principles and methods. Defining research problem of

hospitality industry including research proposing and presenting.

03763497 dunun 1
(Seminar)

nsuawekazeuMeitenaulanigaainnssunisuinislusesiu
USeyayn3
Presentation and discussion on current interesting issues in

hospitality industry at the bachelor level.

03763498 Usymiiie 3

(Special Problems)

a

N13ANYIAUAIININEAAIMNTTUNITUSNTIEAUUTYINT wasiSeulses
a <
WU UUTI89U

Study and research in hospitality industry at the bachelor degree

level and complied into a written report.

[l
=

2 sdvidusiaiviuenviangns
03753113 LATHFANANITIAAAMTUEAEINNTINNITUING 3(3-0-6)
(Business Economics for Service Industries )

mmeﬁyaMuLﬁ'mﬁU?mmwgmaﬁ Ty ugrumaLAsugia
lastas1aAsugRafiugravnssunIsusnig guasd aunu aaen I NMTIATIERRUULAY
51814 Tassadrnann nsmesailugaamnssunisuinis nsdaduloasmu eudunoy
YOuATHFAATUNTNGINTD] NANTTNUVDINZIATFRANT R AN TTNNTUTANS

Basic knowledge of economics, basic economic problems, economic

structure and service industries, demand, supply, equilibrium, cost and revenue

analysis, market structure, pricing in service industries, capital investment decision,
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economic fluctuations and forecasting, the impacts of economic conditions on

service industries

03754361 AWIDINYYIIND 3(3-0-6)
(Business English)
Auniideaiieunney : 01355103
nsldnuzlunisils wa 81w uasdousuduiienisindeuarlinoy
nsldewt uazdnlunisindedeansmisgsie
Use of four integrated skills: listening, speaking, reading, and writing in

correspondence. Use of vocabulary and idioms in business communication.

03754362 mMwsanquiiensaeanslugsiaszdulan 3(3-0-6)
(English for Global Business Communication)
FwiideaiFeuannou : 01355103
mMswanmLEnsesunsingulaglddefivarnuanevilunazuen

fuFeu madiuanuduturesinsemnanwdisuiulunsiamadgsi mslddedio

NSISEUIMEAULEN
Development of English language proficiency through the use of

various materials both inside and outside classroom, the consolidation of language

skills necessary for business management using materials for self-directed learning.

03754373 mmé’anqué’m%’umsu%n']‘smmil,l,a:l,ﬂ?aaﬁu 3(3-0-6)
(English for Food and Beverage Service)

JufidoSeuanney : 01355103

o

Ansuniseuaznslisuluiidedig sunaseusmdnd duiu uas
UNEUNUIN LG ULNUN DM TUAZLAT B IR
To practice reading and writing topics, including to learn vocabulary,

expressions, and conversations in food and beverage department.
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03754376 AMwISanguLilegIAaUINNTFUAM 3(3-0-6)

(English for Health Service Business)

JuriidesSounniou : 01355103

ysanmavinuensile wa 81y wazdeunwidingquiionisdeanslugsia
U3N5quaTN WAANAInsanen s gl elideyaiisdfulsunsuuiansmis
aunm uiinineauuazuindeunas Taousnmsaunndath aunu mslnsdmiua
madeulsneuanunedidnnseling

Integrating English listening, speaking, reading and writing skills for
communicating in health service business. Developing English competency for giving
information about health service program, relaxing massage and spa packages with

emphasis on face-to-face conversation, phone calls and email correspondence.

03754473  awdengumalagniugsnaliausy 3(3-0-6)
(Technical English for Hotel Business)
JurfideaFeuuniou : 01355103
MsRawIAMEaINsanInnildnisdeas uaznsdaaiunisldniwm
Tnensinauelassasmanmeildluaoiunisalineg nasnaurdnivavduuiisndu
dvdugsialssusurhunsunaununlfludinuse s fuiivanvany
Development of communicative language competence and the
enhancement of language use by illustrating functional language structures

altogether with vocabulary and idiomatic expressions technically required in the

hotel business via multiple real-life situations.

03757112 29ANISUAZNITIANTS 3(3-0-6)
(Organization and Management)

WUIAAKAETITRININITNNNITIANTT NOBYDIANITLATNITTANIT N3
ARAUl N19919UKY NM5TABIANTT MITanMTmIneInsuyed Agdi n1sasausegela
nsAnsodoansluesdnis msdansanudpudaaznsaugy

Managerial concept and its evolution, organizational theory and

management, decision-making, planning, organizing, human resource management,
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leadership, motivation, organizational communication, conflict management and its

control.

03757223 N15ATIRRTIUTLALERRTINT 3(3-0-6)
(Quantitative Analysis and Business Statistics)

N3 uNINsTiaseidsnannldlunigsin nmsdndulanield
aulduiveunarnelinnudes ﬂ’]'ﬁﬂ'ﬁ%&gﬂﬁﬂsﬂﬂiuﬂim@ﬂlﬁu AuUnazidu Asuan
wasmudnaziiu Madesziunseev nsUszndldlusunsudadu nsiesziaiul
sensiaBuLYal MImuANALAMAIRNEY LUuTIaBINTIUAINT MTAATERLAITeReY
LAEN1SINABIENIUNT

Quantitative analysis theories for business application, decision
making under uncertainty and risk, application of linear programming, probability,
probability distribution, Markov analysis, application of linear programming,
sensitivity analysis, game theory, inventory control, transportation model, queuing

analysis and simulations.

03757231 NYNUIBFIND 3(3-0-6)
(Business Law)

ANWUINEDUNNINYMNIBTIAD WudAALA BT UNg Mg TRauAY AL
Wuun Uszanvesnguuie nszuiunisgfossy nassefudednimlneaianay
AU NANAINITHALAUTURANIDIEY AL N

Business legal environment, concepts of business law and origins,
types of law, justice process, settlement by court and arbitration, civil and criminal

liability.

03758111 WANNISAAIN 3(3-0-6)
(Principles of Marketing)

ANUNINGUAZUIAAATUNITAAIA NTLUIUNITNNAITAAIN NOFNTTY
AUTlaA nMsuudunan nsidenaatadving n1sAvuanagns uavdiuussaunig

N1RNAN
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Meanings and marketing concepts, marketing process, consumer
behavior, market segmentation, selecting target market, designing strategies and

marketing mix.

03759211 ATSIANITNINIFEY | 3(3-0-6)
(Financial Management I)

GUEJULﬂJG\LLaSUVIUWWUENQU%miWNmilﬁu 5mqﬂizmﬁuaxmmﬁﬂﬁ§yﬂmﬂ
N139ANITNINITRU MENAITINBRULAZATUANNIINITREY 1ATIET19TUN Y UUTEaN
Funu ShamanouwukazmIiamIaTIndsmanaiu msdamauwdsiunuszeydy
U1unansuagszezend midansduning nyuisuuazdunsndannsuazuloviedug
NN

Scopes and roles of financial executives. Objective and significance
of financial management. Principles of financial planning and control, capital
structure, capital budgeting, rate of return and financial risk management.
Management of short, medium, and long term sources of capital. Management of

current and fixed assets. Other financial policies.

03760171 nann1sUyY 3(3-0-6)
(Principles of Accounting)

AUNLNY WUIAALATANUEIAYIINTUYT wanuazIsn1sUiuindyd

a C |

19950 ¥aNNITIANANITALTUIIULAEFIUEN1NITEY N5UYTLAENITINYITIENY

¥ v
a 4 ° U a U L IS

NMINTRUYBITINIVINSUALgSTaTegly nsUnddmsuauning vilduuazdiuves
LUD

Meanings, concepts and significance of accounting: accounting
principles and recording, principles of double entry, adjusting account and closing
entry, principles of profit assessment, preparing of financial statement and report,

and knowledge of cost accounting.
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o o

03760204 N15UYBNBN1TIANITIINALIINSY 3(3-0-6)

v

(Accounting for Hotel Business Management)

JufidoqSeunnneu: 03760171

v a oA

ANNNUIY WUIAA NANNT LLa%ﬂﬁﬂNﬁWﬁ@‘u@ﬂﬂﬂiUﬁJ‘MW@ﬂﬂiﬁ@ﬂ"li

o

= a o

g3falsausy msUszyndldnmsin@dunu mstydilenisinnis uastn@nisGudniu
nsALuUNIeIugIialsasy ulsuienauaznisdnaulasusadmsugsialsausy
N139AUUTEII NSIATIERIUNTTRU NMTIATIRENITUsEEINIATINTAMU Loy
nsmvauneludmsugsialsausy

Meanings, concepts, principles, and importance of accounting for
hotel business management. Applying cost accounting, management accounting,
and financial accounting for hotel business operation. Price policy and price decision

for hotel business, budgeting, financial statement analysis, analytical and evaluation

in projects investment, and internal control for hotel business.

03761111 RANNNINAALATNITATUNIT 3(3-0-6)
(Principles of Production and Operations)

LUIAANIAIUNISHARKAZNISAIEUNTS N15IANTILY ASNnada

1%
=1

waENTIATIUTUIU AITIURULAENNTANTUNINTTUNITNERN N13IANTIER N1TINTD
NM3IANITNER N1FIANITAUAIAIANE N1FINNTTATUANAMAIN Lazn15UTUUTINERW
Concepts of production and operations, general management,
statistical and quantitative methods, planning and operating production activities,
materials management, purchasing, production management, inventory

management, quality control management and improvement of productivity.
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